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ASIA PACIFIC COSMECEUTICALS MARKET SIZE BY REVENUE,
2007-2012

The cosmeceuticals industry in Asia Pacific region has showcased an impressive sales growth in
during these years. Medicated cosmetics market has majorly been driven by expanding
purchasing power and rising health consciousness of the Asian population. Moreover, the
companies are readily spending on promotional activities to amplify awareness about these
products among the people. The desire of each individual to retain a youthful appearance has
stipulated the demand for cosmeceuticals which can neither be categorized as cosmetics or
pharmaceuticals, thus strengthening the market for cosmeceuticals in Asia Pacific region. The
industry has not been managed by stringent government regulations which have ultimately
impeded the entry of new players into the market. Presently, cosmeceuticals are available as
OTC products and are easily reachable to the users who are relatively ignorant and dispossessed
of relevant information about pharmaceutical ingredients.

Figure: Asia-Pacific Cosmeceuticals Market Size on the Basis of Revenue in USD Million,

2007-2012

2007 2008 2009 2010 2011 2012

USD Million
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ASIA PACIFIC COSMECEUTICALS MARKET SEGMENTATION,
2007-2012

BY GEOGRAPHY, 2007-2012

... The utility of cosmeceuticals has considerably risen in recent years. This radically inclined the
techniques of clinician in improving the treatment of skin, hair and other conditions. The value
growth of cosmeceutical products over the years has been impelled by changing consumer
perception. In the cosmeceuticals market in Asia-Pacific region, Japan contributed the major
share of 40.0% in the total market revenue in 2012. The revenue generated from cosmeceuticals
in Japan was valued at USD ~ million during the year...

Table: Asia-Pacific Cosmeceuticals Market Segmentation by Geography on the Basis of
Contribution in Percentage (%), 2007-2012

Countries 2007 2008 2009 2010 2011 2012

Japan

China

India

Vietnam

Thailand

South Korea

Others

Total

Source: Primary Research and Industry Sources, Ken Research

Note: Others include Indonesia, Malaysia, Singapore, Australia and others
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...The Indian market has more to expand in terms of cosmeceuticals. In the Indian culture, for
ages there have been regular innovations to have a healthy and beautiful skin. Thus, with the
innovations and the new products launched along with higher demand for medicated cosmetic
products, this industry has showcased substantial
growth from 2007-2012. Incline in the emergence
of several companies manufacturing
cosmeceutical products in India, preference to use
clinically tested products as against products that do not have any safety measures were few of
the major growth drivers for the cosmeceuticals industry in the country. It has been noticed that,
international cosmeceutical companies in India constitute 71% of the market....

International cosmeceutical companies in
India constitute 71% of the market =+

Figure: India Cosmeceuticals Market Size on the Basis of Revenue in USD Million, 2007-

2012

2007 2008 2009 2010 2011 2012

USD Million
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BY SKIN CARE, HAIR CARE AND OTHER PRODUCTS, 2007-2012

The contribution of skin care product segment has increased in the past few years due to the
inflating demand for fairness products amongst women and the men category especially in the
urban areas in India. Previously the women population was believed to be sole consumer of the
fairness and other such creams but the introduction of the concept of metro-sexual men and the
preferences amongst the male population to look fairer and smarter has actually aided the growth
of cosmeceutical industry in India.

Skin care segment recorded the revenue of USD ~ million in 2012. Skin care cosmeceuticals in
India have been segmented on the basis of purpose such as anti-aging, sensitive skin and
moisture, sun care and others. In 2007, the share of anti-aging was 34.3% to the total
cosmeceuticals industry in India which escalated to ~% registering revenue of USD ~ million in
2012. The moisture and sensitive skin segment showcased year on year growth as the
contribution expanded to ~% in 2012.

Figure: India Cosmeceuticals Market Segmentation by Skin care, Hair care and other
products on the Basis of Contribution in Percentage (%), 2007-2012

Percentage (%)

2007 2008 2009 2010 2011 2012

= Skin care = Hair care = Others
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Table: India Cosmeceuticals Market Segmentation by Skin care, Hair care and other
products on the Basis of Revenue in USD Million, 2007-2012

By Skin Care Products

By Hair Care Products

By Others

Total

BY DISTRIBUTION CHANNELS, 2012

The key distribution channels prevalent in Indian dermaceuticals industry are general
distributorship, franchisee, direct marketing, internet and others. The majority of cosmeceutical
products in India have been distributed through general distributorship. The share of general
distributorship in the cosmeceuticals market in India was 55.8% and generated the revenue of
USD ~ million in 2012. Followed by, Franchisee system with a share of ~% and direct marketing
marked a share of 15.2% in the same year.

Figure: India Cosmeceuticals Market Segmentation by Distribution Channels on the Basis
of Contribution in Percentage (%), 2012

= General
Distributorship
Franchisee System

= Direct Marketing

® |nternet

= Others
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The cosmeceutical industry in India comprises of various international companies and few
national and local conglomerates. Hindustan Unilever is amongst one of the major medicated
cosmetic players in India with a substantial share of ~% recorded in 2012. The company has
maintained its leading position in the Indian cosmeceuticals industry by emphasizing on the
development of variety of products at an affordable price. The company’s strong research and
development team always focused on innovations in product and services. Colgate Palmolive
captured second position in the country’s dermaceuticals market with a share of ~% in 2012.

Figure: Market Share of Leading Players in India Cosmeceuticals Market on the Basis of
Contribution in Percentage (%), 2012

= Unilever
= Colgate Palmolive
= Procter and Gamble
= Dabur
= Godrej

L'Oreal

= Reckitt Benckiser
/ - wipr
= Marico

= Johnson and Johnson

Avon

Others
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DISCLAIMER

The research reports provided by Ken Research are for the personal information of the
authorized recipient and is not for public distribution and should not be reproduced or
redistributed without prior permission. You are permitted to print or download extracts from this
material for your personal use only. None of this material may be used for any commercial or
public use.

The information provided in the research documents is from publicly available data and other
sources, which are reliable. Efforts are made to try and ensure accuracy of data. With respect to
documents available, neither the company nor any of its employees makes any warranty, express
or implied, including the warranties of merchantability and fitness for a particular purpose, or
assumes any legal liability or responsibility for the accuracy, completeness, or usefulness of any
information, apparatus, product, or process disclosed, or represents that its use will not infringe
privately owned rights.

The report also includes analysis and views expressed by our research team. The research reports
are purely for information purposes. The opinions expressed are our current opinions as of the
date appearing in the material and may be subject to change from time to time without notice.
Investors should not solely rely on the information contained in the research documents and must
make investment decisions based on their own investment objectives, risk profile and financial
position. The recipients of this material should take their own professional advice before acting
on this information.

Ken Research will not accept returns of reports once dispatched due to the confidentiality of
information provided in our reports. In case, a report qualify for return, we will issue a credit,
minus shipping charges, of equal value to the original purchase price, toward a future purchase—
no refunds. The decision about whether the product return can be accepted or not is solely at our
discretion. Any dispute will be subject to laws of India and exclusive jurisdiction of Indian
Courts.

No part of this manual or any material appearing may be reproduced, stored in or transmitted
on any other Web site without written permission of Ken Research and any payments of a
specified fee. Requests to republish any material may be sent to us.
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