K

IEN RESEARCH

FEBRUARY

2014

Egypt Online Advertising
Market Outlook to 2017

- Favorable Prospects in Online Search

Advertising




TABLE OF CONTENTS

1. Egypt Online Advertising Market Size and Introduction
2. Egypt Online Advertising Market Revenue Models, 2012
3. Egypt Online Advertising Market Segmentation by Type of Industry, 2007-2012
4. Egypt Online Advertising Market Segmentation by Type of Advertisement, 2007-2012
4.1. Market Size of Different segments in the Egypt Online Advertising Market
4.1.1. Egypt Online Display Advertisment Market, 2007-2012
4.1.2. Egypt Online Search Advertisment Market, 2007-2012
4.1.3. Egypt Online Lead Generation Advertisment Market, 2007-2012
4.1.4. Egypt Online Sponsorship Advertisement, 2007-2012
4.1.5. Egypt Video Advertisement Market, 2007-2012
4.1.6. Egypt Mobile Advertisment Market, 2007-2012
4.1.7. Egypt E-Mail Advertsement Market, 2007-2012
4.1.8. Egypt Online Classifieds Advertisement Market, 2007-2012
Market Share of Major Players in Egypt Online Advertising Market, 2012

Competitive Landscape of Major Players in Egypt Online Advertising Industry

Noo o

Egypt Online Advertisement Market Future Outlook and Projections, 2013-2017
8.  Macro Economic Indicators of Egypt Online Advertising Industry, 2007-2017

8.1. Gross Domestic Product of Egypt, 2007-2017
8.2. Internet Users in Egypt, 2007-2017

8.3. Mobile Subscribers in Egypt, 2007-2017

8.4. E-Commerce Industry in Egypt, 2007-2017

8.5. Average Online Time Spent in Egypt, 2007-2017
8.6. M-Commerce Industry in Egypt, 2007-2017

9. Egypt Online Advertising Market Trends and Development

Social Media Revolutionizing the Online Advertising

&

KKEN RESEARCH © This is a licensed product of Ken Research and should not be copied



Emergence of Online Group Buying Sites

10.  Appendix

10.1. Market Definitions
10.2. Abbreviations

10.3. Research Methodology

Data Collection Methods

Approach

Variables (Dependent and Independent)
Multi Factor Based Sensitivity Model
Final Conclusion

10.4. Disclaimer

&

KEN RESEARCH © This is a licensed product of Ken Research and should not be copied



Figure 1: Egypt Online Advertising Market Size on the Basis of Spending in USD Million, 2007-
2012

Figure 2: Market Share of Major Players in Egypt Online Display Advertising (Google,
Facebook, Yahoo, Twitter) on the Basis of Spending in Percentage, 2012

Figure 3: Egypt Online Advertising Market Future Projections on the Basis of Spending in USD
Million, 2013-2017

Figure 4: Gross Domestic Product of Egypt in USD Million, 2007-2017
Figure 5: Internet Users in Egypt in Million, 2007-2017

Figure 6: Mobile Subscribers in Egypt in Million, 2007-2017

Figure 7: E-Commerce Industry in Egypt in USD Million, 2007-2017

Figure 8: Average Online Time Spent in Egypt per Day in Hours, 2007-2017
Figure 9: M-Commerce Industry in Egypt in USD Million, 2007-2017

&

KEN RESEARCH © This is a licensed product of Ken Research and should not be copied



LIST OF TABLES

Table 1: Cost of Revenue Models in Egypt Online Advertising Industry in USD, 2012

Table 2: Egypt Online Advertising Market Spending by Type of Industry in USD Million and
Contribution on the Basis of Spending in Percentage, 2012

Table 3: Egypt Online Advertising Market Segmentation by Type of Advertisement on the Basis
of Spending in Percentage, 2007-2012

Table 4. Market Size of Different Types of Online Advertisements (Display, Search, Lead
Generation, Sponsorship Advertisement, Digital Video, E mail, Mobile and Classifieds) on the
Basis of Spending in USD Million, 2007-2012

Table 5: Competitive Landscape of Major Advertising Agencies (Starcom Media Vest Group,
OMD, Universal Media, Initiative Group, Digital Republic, Techno Wireless) in the Egypt
Online Advertising Industry

Table 6: Egypt Online Advertising Market Future Projections by Type of Advertisement
(Display, Search, Digital Video, Mobile, Lead Generation, Sponsorship Advertisements, E mail,
Classifieds) on the Basis on Spending in USD Million, 2013-2017

Table 7: Correlation Matrix for Egypt Online Advertising Market

Table 8: Regression Coefficients Output

&

KKEN RESEARCH © This is a licensed product of Ken Research and should not be copied



reaching a market size of USD ~ million in 2012. In the coming years, a huge potential rests
untapped which needs to be discovered. For example, despite a sizeable popularity of the internet
with the younger population, access to the internet in Egypt is not universal...

Figure: Egypt Online Advertising Market Size on the Basis of Spending in USD Million,
2007-2012
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Pay per click advertising is an established part of the Egypt online advertising industry for most
of the companies with the average cost per click in the country being USD ~ in 2012. Banking
and e-commerce industries particularly focus
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Table: Cost of Revenue Models in Egypt Online Advertising Industry in USD, 2012

Cost Per Click

Cost Per Thousand Impression

Cost Per Action

Cost Per Completed View

Online advertising industry spending in Egypt has been headed by the telecom services, which
contributed a ~% in 2012, with a spending of USD ~ million. The telecom industry of Egypt has
been a fast growing and intensely competitive market, largely driven by...

Table: Egypt Online Advertising Market Spending by Type of Industry in USD Million
and Contribution on the Basis of Spending in Percentage, 2012
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The Egypt online advertising industry mainly comprises of search engine advertising and display
advertisement, which cumulatively accounted for ~% of the total market in 2012. Currently in
Egypt, online display advertising tops with its share of ~% in online advertisement spending,
particularly due to...

Table: Egypt Online Advertising Market Segmentation by Type of Advertisement on the
Basis of Spending in Percentage, 2007-2012
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Table: Market Size of Different Types of Online Advertisements (Display, Search, Lead
Generation, Sponsorship Advertisement, Digital Video, E mail, Mobile and Classifieds) on
the Basis of Spending in USD Million, 2007-2012
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Email

Mobile

Classifieds

Total

In the online display advertisement industry, there are multiple players contributing to the
market. These comprise of search engine sites such as Google along with social networking sites
such as Facebook and Twitter. For display advertisement, Google held a share of around ~% in
2012, followed with

Figure: Market Share of Major Players in Egypt Online Display Advertising (Google,
Facebook, Yahoo, Twitter) on the Basis of Spending in Percentage, 2012
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The online advertising industry in Egypt is set to witness an immense rise as the economy is
recovering from political turmoil, and the internet penetration and computer literacy expected to
increase tremendously. During 2013-2017, the online advertising spending in the country would
grow to reach a market size of USD ~ million in 2017, growing at a CAGR of ~% during 2012-
2017...

Figure: Egypt Online Advertising Market Future Projections on the Basis of Spending in
USD Million, 2013-2017
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Table: Egypt Online Advertising Market Future Projections by Type of Advertisement
(Display, Search, Digital Video, Mobile, Lead Generation, Sponsorship Advertisements, E
mail, Classifieds) on the Basis on Spending in USD Million, 2013-2017
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DISCLAIMER

The research reports provided by Ken Research are for the personal information of the
authorized recipient and is not for public distribution and should not be reproduced or
redistributed without prior permission. You are permitted to print or download extracts from this
material for your personal use only. None of this material may be used for any commercial or
public use.

The information provided in the research documents is from publicly available data and other
sources, which are reliable. Efforts are made to try and ensure accuracy of data. With respect to
documents available, neither the company nor any of its employees makes any warranty, express
or implied, including the warranties of merchantability and fitness for a particular purpose, or
assumes any legal liability or responsibility for the accuracy, completeness, or usefulness of any
information, apparatus, product, or process disclosed, or represents that its use will not infringe
privately owned rights.

The report also includes analysis and views expressed by our research team. The research reports
are purely for information purposes. The opinions expressed are our current opinions as of the
date appearing in the material and may be subject to change from time to time without notice.
Investors should not solely rely on the information contained in the research documents and must
make investment decisions based on their own investment objectives, risk profile and financial
position. The recipients of this material should take their own professional advice before acting
on this information.

Ken Research will not accept returns of reports once dispatched due to the confidentiality of
information provided in our reports. In case, a report qualify for return, we will issue a credit,
minus shipping charges, of equal value to the original purchase price, toward a future purchase—
no refunds. The decision about whether the product return can be accepted or not is solely at our
discretion. Any dispute will be subject to laws of India and exclusive jurisdiction of Indian
Courts.

No part of this manual or any material appearing may be reproduced, stored in or transmitted
on any other Web site without written permission of Ken Research and any payments of a
specified fee. Requests to republish any material may be sent to us.
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