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Saudi Arabia is currently witnessing growing demand for baby food, with a high birth rate of
19.2 births per 1,000 people noted in 2012 and rising women contribution in workplace. The
country’s baby food market earned revenues of USD ~ million in 2012 as compared to USD ~
million revenues in 2007. The revenues have inclined at a CAGR of ~% during 2007-2012.Even
though the prices for baby food have increased in recent years...

Figure: Saudi Arabia Baby Food Industry Market Size on the Basis of Revenues in USD
Million, 2007-2012
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BY PRODUCT CATEGORIES, 2007-2012

The baby food market in Saudi Arabia can be segregated into milk formula, dried, prepared and
other baby food. The sales of milk formula has been fuelling the growth of the overall baby food
industry in the country, which held the largest share of ~% in 2012. As increasing number of
women enter the workforce...

Figure: Saudi Arabia Baby Food Industry Market Segmentation by Milk Formula,
Prepared Baby Food, Dried Baby food and Other Baby Food on the Basis of Revenue
Contribution in Percentage (%), 2007-2012

2007 2008 2009 2010 2011 2012

Percentage
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SAUDI ARABIA DRIED BABY FOOD MARKET INTRODUCTION AND
SIZE, 2007-2012

Nestle has dominated the market for cereals in the country over the years with its flagship brand
Cerelac. Bebelac is the second major player operating in this category. The growing demand for
dried baby food in the country generated revenues worth USD ~ million in 2012 which has
escalated at a CAGR of ~% for the period of 2007-2012

Figure: Saudi Arabia Dried Baby Food Market Size on the Basis of Revenues in USD
Million, 2007-2012

2007 2008 2009 2010 2011 2012

SAUDI ARABIA OTHER BABY FOOD INTRODUCTION AND MARKET
SIZE, 2007-2012

The market of other baby food such as rusks, juices, biscuits and tea is presently in its nascent
stage in Saudi Arabia. The emerging demand for other baby food culminated in generating
revenues of USD ~million in 2012. The market has escalated at a CAGR of ~% during the span
of 2007-2012, growing from USD ~ million in 2007. This segment witnessed the highest growth
during the year...
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Figure: Saudi Arabia Other Baby Food Market Size on the Basis of Revenues in USD
Million, 2007-2012
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BY MILK FORMULA

BY STANDARD-MILK FORMULA MARKET, 2012

The marketplace of standard milk formula is dominated by the country’s most popular milk
formula brand, Wyeth S-26 with a share of ~% in the year 2012. Following Wyeth S-26 was
Abbott’s Similac 1 which contributed ~% to the standard milk formula market...
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Figure: Market Share of Major Brands in Saudi Arabia Standard Milk Formula Market
on the Basis of Revenue Contribution in Percentage, 2012

= Wyeth S-26
Similac
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= Bebelac 1

Others

BY FOLLOW-ON MILK FORMULA, 2012

Promil Gold, another brand from Wyeth nutrition held the major share of the market in follow-on
milk formula market in Saudi Arabia with a share of ~% in the year 2012. The products of
Wyeth are popular in the country, as mothers prefer to continue using the milk formula of the
similar brand as of stage 1. Similac 2 was the next prominent brand with a...
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Figure: Market Share of Major Brands in Saudi Arabia Follow-on Milk Formula Market
on the Basis of Revenue Contribution in Percentage (%), 2012
= Promil Gold
Similac 2
= Aptamil 2
= Nestle Nan 2
= Bebelac 2

Abbott Isomil 2

Others

BY GROWING-UP MILK FORMULA, 2012

The growing-up milk formula market has witnessed a comparatively less number of players as
compared to standard milk and follow-on milk formula, even though it has been the highest
revenue generating category over the years. Wyeth Progress Gold led the growing-up milk
formula market with ~% share in 2012.
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Figure: Market Share of Major Brands in Saudi Arabia Growing-up Milk Formula
Market on the Basis of Revenue Contribution in Percentage (%), 2012

= \Wyeth Progress

Aptamil 3

= Similac Gain Plus

= Nestle Nan 3

m Others

BY DRIED BABY FOOD, 2012

Nestlé’s Cerelac was the largest brand in the dried baby food segment with an ~% share in 2012.
Bebelac accounted for ~% while rest of the ~% share was accounted by other smaller brands.

Figure: Market Share of Major Brands in Saudi Arabia Dried Baby Food Market on the
Basis of Revenue Contribution in Percentage (%), 2012

= Nestle Cerelac

Bebelac

= Others
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BY PREPARED BABY FOOD, 2012

Saudi Arabia has witnessed growing adoption for pureed baby food jars given the convenience it
offers along with a wide variety of products. The major players in this category are Hipp Organic
and Hero Baby. Hipp Organic is a popular European brand which has become increasingly
popular amongst the parents, accounted for a ~% share of the entire sales of prepared baby food
in 2012. On the other side, Hero baby held a ~% share of this market in 2012.

Figure: Market Share of Major Brands in Saudi Arabia Prepared Baby Food Market on
the Basis of Revenue Contribution in Percentage (%), 2012

= Hipp Organic

Hero

BY OTHER BABY FOOD, 2012

The market of biscuits, a popular snacking option amongst the babies in the country, is mainly
competed by two major players. The biscuits of the Gerber Baby brand accounted for ~% share
of the entire baby biscuit market in Saudi Arabia. The other major brand was Hero baby which
recorded a share of ~% share in 2012...
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Figure: Market Share of Major Brands in Saudi Arabia Baby Biscuits Market on the Basis
of Revenue Contribution in Percentage (%), 2012

= Gerber

= Hero

The increasing reliance on baby food as a result of busier lifestyles of parents is anticipated to
expand the market size in coming years. The market is estimated to garner revenues worth USD
~ million in 2017 with an annualized growth of ~% over the period of 2012-2017. A
continuously growing economy and the introduction of healthier and functional baby food
products will both contribute to the growth of baby food sector.
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Figure: Saudi Arabia Baby Food Industry Future Projections on the Basis of Revenues in
USD Million, 2013-2017
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BY PRODUCT CATEGORIES, 2013-2017

Milk formula is predicted to continue dominating the baby food market in Saudi Arabia at a
CAGR of ~% for the period of 2012-2017. The standard milk formula is estimated to continue to
dominate the entire infant formula market in Saudi Arabia. The market for standard milk formula
is expected to reach USD ~ million in 2017. The rapid adoption of prepared baby food segment
is estimated to generate revenue of USD ~ million in 2017 at a CAGR of ~% for the period of
2012-2017.
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Table: Saudi Arabia Baby Food Market Segmentation Future Projections on the Basis of
Revenue Contribution in Percentage (%), 2013-2017

Segments 2013 2014 2015 2016 2017

Milk Formula

Standard Milk Formula

Follow-on Milk Formula

Growing-up Milk Formula

Dried Baby Food

Prepared Baby Food

Other Baby Food

Total

Table: Saudi Arabia Baby Food Market Segmentation Future Projections on the Basis of
Revenues in USD Million, 2013-2017

Segments 2013 2014 2015 2016 2017

Milk Formula

Standard Milk Formula

Follow-on Milk Formula

Growing-up Milk Formula

Dried Baby Food

Prepared Baby Food

Other Baby Food

Total
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