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EXECUTIVE SUMMARY metrlc

1 Executive Summary

Life insurance was the largest segment in the Swedish insurance industry in 2012, accounting for 73.7%
of total industry premiums. The segment’s value increased at a review-period (2008-2012) compound
annual growth rate (CAGR) of 2.3%. The life segment is expected to record a forecast-period (2012—
2017) CAGR of 3.4%. Insurance brokers and e-commerce were the main channels of distribution of life
insurance products in Sweden, respectively accounting for 31.8% and 28% of the new business gross
written premium in 2012.

Increased life expectancy and disposable incomes improved demand for life products

In 2012, Swedish households held, on average, half of their savings in insurance products, indicating the
latter's popularity. More private pension products, in particular, were taken out during the review period
due to rises in life expectancy and annual disposable incomes.

Potential difficulties in investment guarantee products and equity investments

Investment guarantee products, which accounted for around 66% of premiums collected in the segment
in 2012, will attract high capital charges under Solvency Il. Furthermore, given the low interest rate
environment in the country, insurers are expected to find it difficult to honor commitments under the
products. Equities, which account for a considerable proportion of life insurer’s investments, also require
high capital provisioning under Solvency Il

A concentrated market

The top ten insurers in the life segment accounted for 89.3% of premium income in 2012, indicating that
the segment is a concentrated one. The majority of premiums in the segment were generated in
occupational pension and endowment insurance. However, considerable growth in private pension plans
is expected over the forecast period.

Swedish regulator implemented its own solvency stipulations
In 2012, the Financial Services Authority (FSA) imposed a lower cap on the discount rate that can be
employed by life insurance companies to set aside reserves to meet the liabilities of the insured. The

application of this floor rate was extended in 2013. Prudent measures such as these ensure that Swedish
life insurers are well prepared to meet the stipulations under Solvency II.

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 2

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metrlc

TABLE OF CONTENTS

1 EXECULIVE SUMIMAIY ..oiiiiiiiiiiiiiiiiiiiiee ettt ettt ettt ettt ettt ettt et e e e e e e e e e e e e e e e e eeeeeees 2
P22 114 o Yo LU § o ] o PSSR 14
2.1 What is this REPOIM ADOUL?....... i e e e e e e e e e e aa e e e eaaes 14
FZ N LY {1 1111 LSRN 14
pZC T 1Y, 111 g T o [o] (oo |V 2SR 16
3 Nordic Region Market DYNAIMICS ........uuuuuuuuuuiiiiiiiiiiiiiiiiiiiiisiiiieeeeseebbneeeeeneeensenneeeeaene 18
L OVBIVIBW .. 18

R 0 I A Y = 14 2= 1= o RS RSP RTR 21

I B - 14 (] T4 = SO PP PR TP PTRPOPPR 25

4 Life Insurance Segment — Regional Benchmarking .........cccooooviiiiiiiiinieee 26
4.1 Scale and PENEIIALION .....uu. e ee e e e e e e e et be e e e e e e e e seea et e e e eeaeesabbetaaaaaeeeeearrres 26
4.1.1  Total groSs WIEEN PrEMIIUM ....ciiiiiiiie ittt e e st e s rab e e e e s bae e s et e e e e akbb e e e e anbreeeeanbbeeeeannne 26
o S = Y 1U g T o 1= o= T ] = D PP SR PR 27
4.1.3 Life insurance penetration (%0 Of GDP) ........ociiii ittt ettt sbe e 28

4.2 GFOWEN L. 29
4.2 1 GrOSS WITEEN PIEIMIUIM. ...eiiiiiitiii ettt e rb ettt e e et e e e st e e e e ssbe e e e e aabb e e e e sabe e e e e anbb e e e s anbbeeeeanbbeeeeanbneeeennnne 29
4.2.2  Gross WItten PremiUum PEI CAPITA .. ueeeiivreeeeiiieeeeiiite e e sttt e e s it eesataeeesssteeeeaantaeeeestaeeessntaeeesaseeeessnnes 30

4.3 EffiCIENCY AN TISK ...t e e e e e e e e e e e e e e e e e et e e e e eaeeeesaat e e aaeaeeeenrnes 31
e Tt I 0TS o PSSR 31
0 J 2 @ T o 4] o1 1= o I = o PSSR 32
4.3.3  INCUITEA [OSSES PO CAPITAL . .eeteiieiiiiieiietie et e e e i ittt e e e ettt e e e e e e e bbbt e e e e e e s s bbbr e et e e e e e e annbbbeeeeaaeeaanns 33
4.3.4 Incurred losses as a percentage Of GDP .........cooiiiiiii e 34

4.4 DIStriDULION CRANNEIS ... e e et e e e e e e e et e e e e et eeeaaeans 35
ot R 1= Tox i 0 1 F= 14 = 1] o [P P PP PPU P OPUPPPPPPTTR 35
o = ¥ L g Tor= LTS U] = 1 Lo = TP 36
e B Vo [ o [od 1T O PRSP PR TPPR 37
4.4.4  ONINE CRANNEIS ... .ottt e et e e et e e e s n e e e e st e e e s e e e e anes 38

5 Swedish Insurance INdustry AttraCtiVeNess ..........uuuuuuuiiiimmmiiiiiiiiiiiiiiniiieinernnnnnnnneees 39
5.1 Insurance INdustry Size, 2008—2017 ........cuiiiieiiiiiiiiieee e e et e e e e et e e e e e aaas 40
5.2 Key INAUStry TrendsS and DIVEIS .......coiiiiiiiiiieieee ettt e e et e e e e e e e e annnnnees 44
6 Life INSUranCe OULIOOK ..........uuuiiiiiiiiiiiiiiii e eennsnenennnnnnes 46
6.1 Life Insurance Growth ProSpects by Category .........cceiieieiiiieiiiiiie e e e e e e 47

L 0 R o o 1Y/ o (U =1 o= ¢ (o I PO PP PP 79
6.1.2  INAIVIAUBI ENAOWMENT ....oiitiiiieitiii ettt ettt e a et e st e st e s anb e e e s ne e e s annreeas 83
6.1.3 Individual unit-liNKed INSUFANCE .........cciiiiiiiie et 87
6.1.4  GroUP HE INSUIBINCE.....ciiiii ittt e e e e e s e bbbt e e e e e e s an bbb b e e e e e e e e e aanbenaeeaaens 91

6.2 Life Insurance Growth Prospects by ProduCt TYPE......ccuieiiiiiiiiiiiiieieeeei e 95
6.2.1 Individual Single-premium POLICIES ........c.uvuiiieie e e e e e e e s e e e e e e e e reareeees 95
6.2.2 Individual non-single-premium PONICIES........uuiiiiii i e e e e e e e rnar e e e s 99

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 3

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metrlc

6.2.3  Group SiNGIe-Premium POLICIES ......oui ittt e e e e e e e e be e e e e e e e e nneeees 103
6.2.4  Group non-single-premium POHCIES ........iiiiiiie ittt e e s nebae e e nnees 107

7 Analysis by Distribution Channel ..o 111
A% R B T =T or 1Y o T  C=] 1] o PSSP 113
7.2 BANCASSUIANCE ...ttt e ettt s oo e e e ettt etba e e e e e e et e eetbb e e e e e e e eettbbn e e eeaaas 121
ARG T 2o = g o3 T PSS 129
A = oo 010 1 T=T o TP PTP PP PPPPPPPN 137
AT = (0] =] £ 145
ST © 1 =T G X = T o 1 153
8 Porter’s Five Forces Analysis — Swedish Life Insurance .............ccoevvvviiiiininnneeenn. 161
8.1 Bargaining Power of Suppliers: MediUm ...t e e aanees 161
8.2 Bargaining Power of BUYers: High..........coooiii st 161
8.3 Barriers to Entry: LOW tO MEOIUM .......uuuiiiiiiiiiiiiiiiiii bbb e 161
8.4 Intensity Of RIVAINY: IMEOIUM ......uuiiiiiiii bbb 161
8.5 Threat of Substitutes: Medium t0 High ...............iiii e 162
9 Reinsurance Growth Dynamics and Challenges ...........ccccouuiiiiiiiiiiiiiiiiiiiiees 163
9.1 Reinsurance Segment Size, 2008—2017 ........ccouuuuumiiineeieerieiiaa st e e e et e e 164
9.2 Reinsurance Segment Size by Type of Insurance, 2008—2017 ..............uuuvmmmmmmmmmmmmmmmnnnnnnnnnnns 168
10 Governance, Risk and COMPlANCE .......occiuiiiiiiiiie e 173
10.1Legislation Overview and Historical EVOIULION ..............covvviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeee 174
10.2Legislation and Market Practice by Type of INSUFance .............ccoevvvvieiiiiiiiiiiiiiiiiiiiiiieieeeeeeee 178
O R I 1= 150 = Vg (o S PP PP PP PRI 178
10.2.2 PrOPEITY INSUFBNCE .....ceiiiteeeeeititeeeateeeeeaatbet e e antee e e e s ateeeesbes e e e sabes e e e sbbeeeeabbeeeesabbseeesaabbeeesannaeeesaanneeas 179
10.2.3 MOTOE INSUFBINCE ...tetieeeeeeie ittt e e e e e ettt e e e e e e s et e be e et e e e e e s e e bebe et e e e e e e e anbbbeeeeaeeeeaannbbbneeeeeeeeaannbbnneeeeens 181
10.2.4 Marine, aviation and tranSIt INSUIANCE ........cocevieeeiiiee i e e eeeeeeee e e e e e e e et e e e e e e e eeeaaaeeseeeeeeessraaaeeeeseeees 182
10.2.5 Personal accident and health INSUFANCE...........oiuuiiiiiiiii e 183
10.3COMPUISONY INSUFBNCE ..cceviiiiiiiiiiiiiiiiie ettt ettt ettt ettt et e et e e et e eeeeeeeees 184
10.3.1 Motor third-party liability INSUFANCE ..........oiiiiiiiiie e 184
10.3.2 Workers' compensation INSUFANCE .........cuueiiiiiiiiieiiiiie ettt e e sabae e e saaneeas 184
10.3.3 Air carriers and aircraft Operators INSUMANCE ..........cueeieiiiiriieiiiieie et e st e et snneees 185
10.4SUpPervision @nd CONIOL..........oiiiiiiiiei e e e e e e e e e e e e st eeaeeas 187
10.4.1 International Association of Insurance SUPervisSors (IAIS) ......c..cveiiiiieiiiiieie e 187
10.4.2 European Insurance and Occupational Pensions Authority (EIOPA) .......cceevviiiiiiiieiee e, 188
10.4.3 FiNanSINSPEKLONEN (FI) ...ttt e e e e e et e e e e e e e e e snnbreeeeaaens 188
10.5Non-Admitted INSUraNCe REGUIALIONS ..........coiiiiiiiiiiiii e 189
L0.5.1 OVEIVIBW ..eieiiieiee ettt ettt sttt e sttt e e s a bttt e a4 te et e e 4 bb et e e ook b et e e s bt et e e e ambe e e e e ambe e e e s ambeeeesannteeeennnneeas 189
ORI 1 =T g =T [T L= PP 189
10.5.3 MAIKET PrACLICES .....eeiiiiieiiiiiiie ittt ettt e e e e oot bttt e e e e e e s abbbe e et e e e e e aannbbeeeeeaaeesaannbbnneeaaans 189
10.5.4 FiNES AN PENAIIES. . .eeieeeiieiieiiie i et e s r e e e e e s et e e e e e e s e sa s taaeeeeeeessannntsaaneeeeessannnnannneeees 189
10.6Company Registration and OPEratioNS.........cccceeeiiiiiiiiiiiiie e e e e e e e eeraea 190
10.6.1 Types of INSUraNCe OrgaNIiZAtiON...........uuueiieeeee it eee e e e e e ssee e e e e e s s st e e e e e e e s s snrreereeeeeseeannrnnereeees 191

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 4

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metrlc

10.6.2 Establishing a dOmMESLIC COMPANY ......coiiiiiiiiiiiiie ettt e s e s sannees 191
O ST T o (= o | I 0T 1= 6 1 o SRR 192
10.6.4 TYPES OF ICBNSE ...ttt ettt ettt e ket e e s bbbt e e s bbbt e e s kbbbt e s e sbe e e e s annne e e s annneeas 193
10.6.5 Capital FEOUITEMENTS. ....iitiiie ettt ettt et e e sttt e s sttt e s aabe et e e aabb e e e s e sbe e e e e anbn e e e e annneeesannneeas 193
10.6.6 SOIVENCY MAIGINS ..rvviiiieeiiiiiiiieie e e e e e s e et e e et e e et s st e e reaeesssrstateeeeeaesssastataeeeaaesssannsseeneraeessssnsenneenees 194
10.6.7 RESEIVE FEQUINBIMIENES .....tiiiiiitiiie ettt e e ettt e e sttt e e e tb et e s be et e s be et e e s asbe et e s aabb e e e e asbee e e s anbeeeesannneeesannneeas 196
10.6.8 INVESIMENT FEQUIALIONS. .. ... .eiiiiieii e e e s e e e e s s et e e e e e e e s snrraareeaeesessnntenneeeeens 196
10.6.9 Statutory return FEQUITEIMENTS .......oiuiiii ettt ettt e ettt e sttt e e ste et e s tbe e e e s aabb e e e s aabr e e e s asbe e e e s annneeessnnneeas 198
L0.6. 10 FEE SITUCTUIE .......eeireeieiie ettt ettt e e e e e e sttt e e e e e sttt e a4 e e e n b et et e e e e e s nnnnnneeeee s 198
O - ¥z L0 o PP P PP PP PP PPPPPPPPPP 199
10.7.1 Insurance premium OF PONCY TAXATION .......uuiiiiiiiiiie ittt te et e e bbb e e sbe e e s anbaeeessnnneeas 199
10.7.2 Withholding taxes on premium Paid OVEISEAS ........cuuuiieiurriie it e iaiitee e sieee e riee e s s sbr e seeee s saneeas 199
O B O] o Jo £= 1 L= = PP PSPPSR 199
O Y N SO PO 200
O T O o111V S PP ST UOUPPPPTP 200
LO.8LEGAI SYSTEIM ...ttt ettt ettt et et ettt ettt et e et e e e e e e e 201
OIS0 R g oo [8 od o o U TSP OPRTR PPN 201
L0.8.2 ACCESS 10 COUIM ....uitiiiiiie e ittt ettt e e e e e e e e e e 44ttt e e o4 a4 e ettt e e e s e s b b e e e et e e e e e s nnnnnneeeeeas 201
10.8.3 Alternative dispute reSolIUtion (ADR) ..c.iiuuiiiiiiiiiie it 202
11 Competitive Landscape and Strategic INSightS ..o 203
L0 T OVEIVIEW .ttt ettt e £ 44444kttt e e 44444ttt e a4 e e et e e e e e e e e e e s 203
11.2Leading Companies in the Swedish Life Insurance Segment ............cccccvvvvviiiiiiiiiiiiiiieieeeenn, 204
11.3Comparison of Five Leading INSUIEIS..........couiiiiiiiiiiiiiiiiiiiieeee ettt 205
11.3.1 GroSS WITTEEN PrEIMIUIM ..o iieitiiitee e ettt bt et e e e e e st et et e e e e e s abbbe et e e e e e e e anbbbbeeeeaeeeaaanbbeaeeeeeeeeaannbbnneeaeens 205
I T o r= LT 0 1Y) 0 =T 0 £ S PSP TOUPPT 206
11.4Skandiakoncernen — COMPANY OVEIVIEW...........euuiiiiiiiiiiiiiiiiiiiiiiitiie et e e et e e eeeeeeeeeeeeees 207
11.4.1 SkandiakoNCernen — KeY FACTS......coii it e e e e e e 207
11.4.2 Skandiakoncernen — Key fiNAnCIAIS ..........cooioiiiiiiiiiii e 207
11.5F0IKkSam — COMPANY OVEIVIEW..........eiiiiiiieiieeieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeaeteeeeeeeeeraereeeeees 208
11.5.1 FOIKSAM — KEBY TACES ...eiiiiitiiii ittt ettt ettt e sttt e e bbbt e e s ab e e e e s nnbbe e e e aanneeas 208
11.5.2 FOIKSAM — KEY fINANCIAIS.......citieiiiiiiiiie ittt ettt s 208
11.6Alecta — COMPANY OVEIVIEW .....ccoiuiiiiiiiieeeeee ettt e e e e e e st ee et e e e e e e e st e e et e e e e e e e aannbbnereeaeens 209
11.6.1 AlECIA — KEY FACES.....eeiiieiiiiiite ittt ettt e e e e ettt e e e e e e e s bbb e e e e e e e e e s annbbeeeaaaans 209
11.6.2 Alecta — KeY fINANCIAIS ... e e s s e e e e s e s st e e e e e e e e e nnnnnneeeeees 209
11.7AMF Pension — COMPANY OVEIVIEW ........uuuuuiiiieeeeieeeiiiiaaseeeeeeeeasttnaasaaeaaseesssnnnaaaaaaaeeeeessenns 210
11.7.1 AMF PeNSION — KEY TACES ...ttt ettt e e e e et e e e e e e e e e eeeeeaeas 210
11.7.2 AMF Pension — KeY fINANCIAIS .........oocueiiiiiei ettt e e e e e e s s n e e e e e s e e nnnnanneenees 210
11.8SEB Trygg Liv — COMPANY OVEIVIEW .....ccciiiiiiiiiiiiiiiieee e ettt e e e e e e e s eeeaee s 211
11.8.1 SEB TrygQ LIV — KEY fACTS....uuiiiiiiie ettt sttt e e e e e e e e e e e s st n e e e e e e s e snnnnneeenees 211
11.8.2 SEB Trygg Liv — KeY fINANCIAIS .....ccoiiiiiiieeee ettt e e 211
11.9Lansforsakringar — COMPANY OVEIVIEW........ccoiiuuiiiiiiiiee e ettt e e e e e e e s e e e e e e e e e annebneeeeaeens 212
11.9.1 LANSTOrsakringar — KEY fACTS.....uiiiiii it e e e e e e e e e e e e e e e nnnrneeeeee s 212

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 5

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metrlc

11.9.2 Lansforsakringar — Key fINANCIAIS .........coiuiiiiiiiiiie et 212
11.10  SwedbankForsakring — Company OVEIVIEW ...........couvviviiiiiiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeeees 213
11.10.1SwedbankForsakring — KeY faCtS.......c.uuiiiiiec e 213
11.10.1SwedbankForsakring — Key fINANCIalS ..........ccoiiiiiiiiiiie e 213
11.11  NordeaLiv — ComPany OVEIVIEW .........ueiieeeeeieeeiiiiiaeeeeeeeeeastiiaaseeeeesseasstaaaaeeaeessesnnn 214
11.11.1NOFdEALIV — KEY TACES ....ueeeeeeitieie ettt ettt ettt ettt ettt e st e e e s sbe e e e s snnne e e e aanneeas 214
11.11.2Nordealiv — KeY fINANCIAIS........cuiiiiiiiiiiiii e e e e e e e s e e e e e s e s snnrnereeees 214
11.12  Handelsbanken — Company OVEIVIEW...........ccuuuuuiiiieeeeeeeiiiiiee s e e e e e e eearriaa e e e e e eeennnens 215
11.12.2Handelshanken — KEY fACES .......ciiiiiiiiiiiiiii e s e e e e s et r e e e e e e e e nnnnrnaeeeees 215
11.12.2Handelsbanken — Key fINANCIAIS ...........oouiiiiiiiiiie e 215
11.13  SPP — COMPANY OVEIVIEW ...coviiiiiiiiiiiiiiiieeeeeeee ettt ettt ettt ettt e e et e et et et aa s et e e e e e e e e e eeeeeeeeees 216
I T S o S 1o - T £ PO U P PP 216
11.13.2SPP — KEY fINANCIAIS ...ttt ettt e e b e abe e e s e nbne e e e sanneeas 216
12 Business Environment and Country RiSK ..........ccooiiiiiiiiiiiiii i, 217
12.1BUSINESS CONFIAENCE ....eiiiiieeiie e et et e e e e e e e e e e e et e a e e e e e eeeeannenn s 217
12.1.1 Market capitalization trend — Stockholm Stock Exchange, Sweden .........ccccoocvveviiieeeiniiieessnnenn. 217
12.2ECONOMIC PEITOIMMANCE .....ciiiiiiiiiiiiiieieeeeee ettt ettt e et e e e e e e e e e e e e e e e eeeeeees 218
12.2.1 GDP at constant PriCES (USSB) .....eeiuiiiiiureiiieiiieesieiasiasesae e ssteeessteassaeestaeessteeessaeeasseeessseessesessseesnes 218
12.2.2 GDP per capita at constant prices (US dOllar) ...........oooiiiiiiiiiiii e 219
12.2.3 GDP at current priceSs (US dOIAI) ......cciuiuuieiiiiiiiiee ittt ee et e e e e ssee e e s snbeeeessnsneeessnnneeas 220
12.2.4 GDP per capita at current prices (US dOIIar) .........ooueeiiiiiiiiii e 221
12.2.5 GDP DY KEY SEOMEBNLS ...ttt ettt e ettt e e e e e e e bbb e et e e e e e s aanbb b e e e e e e e e s aannbbeeeeaeeas 222
12.2.6 Agriculture, hunting, forestry and fishing net output at current prices (US dollar)............cccuveeeeen. 223
12.2.7 Agriculture, hunting, forestry and fishing net output at current prices as a percentage of GDP ....224
12.2.8 Manufacturing net output at current prices (USSP) .....cveveriiiiiiiieiiie e 225
12.2.9 Manufacturing net output at current prices as a percentage of GDP .........cccoocveviiiiiii e, 226
12.2.10Mining, manufacturing and utilities at current prices (US$) .......evveiiiiiriiiiiiie e 227
12.2.11 Mining, manufacturing and utilities at current prices, as percentage of GDP .........ccccccooviiiiieeeenn. 228
12.2.12 Construction net output at current pPrices, (USP) ......cocvveriirriiiiiiieiie s 229
12.2.13Construction net output at current prices as a percentage of GDP..........cccccoviiiiiiiiieiinniiiiieeenn. 230
A A g o (T I = = OO ST SPP RPN 231
12.2.15EXports as a percentage Of GDP ..........oooiiiiiiiiiie et 232
12.2.16Imports as a percentage Of GDP ..........ooiiiiiiiiiii e 233
12.2.17Merchandise eXPOorts GroOWEN ..........oii i e e e s s e e e e e e e e ee s 234
12.2.18 Merchandise IMPOItS GrOWEN. ........oii it e e s e e e e e e e e sanbbneeeaeens 235
12.2.19 Annual average exchange rate US dollar against the Krona...........cccccvvvveieeeiniiciiieeee e 236
12.3Infrastructure Quality and Availability ...........ccoooiiiiiiiiii e 237
12.3.1 Commercial vehicles eXports total VAU ..........ccuuviiiiiei e e e 237
12.3.2 Commercial vehicles iImports total VAIUE ..o 238
12.3.3 AUtomMOtive eXPOrtS tOTAl VAIUE .........ccevviiiiieie ettt e e e e s e s n e e e e e s e e nnnnanneeeees 239
12.3.4 Automotive impPOrts tOtal VAIUE ..........ooiiiiiiiieiiie et 240
12.3.5 Total INtErNet SUDSCIIDETS ......coioiiiiiiei ettt an e re e 241

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 6

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metrlc

I A o T T g o) (ol TP PPPPPPPPPPPPPP 242
D o R - o T T g (o] o PRSPPI 242
D N B [T g T o] (0] 1T oL = = SR 243

12.5DEMOQGIAPNICS ...ceiiiiiiiiiiiieee ettt 244
12.5.1 Gross national disposable iINCOME (USS) .....coouuiiiiiiiiiiiiiiiiie e 244
12.5.2 Household consumption expenditure (USS)........cceiiiiiiieiiiie ettt 245
D2 ST T I ] = | oo o111 = L1 o] o SRR 246
12.5.4 Urban and rural POPUIALIONS .........oiuiiiieiiiiie ettt e e e e e e s anbn e e e sanneeas 247
12.5.5 Age distribution of the total POPUIALION ..........ccueiiiiiiiiie e 248

(R Y o1 o 1= o Yo | QPP PP PPPPPPPPP 249

RS I 1Y/ 1= 1 To To (o] (0o |V U 249

RS 24 o] o = Tox S T 0= 14 o PP PSPPI 249

RS Y o T T | A 14T [ S 249

R I gL TSRS T =Y Y o= 250

RS TR 3 1=l =11 =T 251

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 7

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metnc

LIST OF FIGURES

Figure 1: Nordic Region — Shapshot of the Economy and POPUIation, 2012 ............c.uuiiiieiiiiiiiiiiee ettt e e e e sbabe e e e e e e saanes 19
Figure 2: Nordic Region — Growth Trends in the Insurance Industry (%), 2007-2016............ e 21
Figure 3: Nordic Region — Aging Population by Country, 2012 and 2017 ................... e 22
Figure 4: Nordic Region — Insurance Industry by Segment (US$ Billion), 2011 ........cccciiiiiiiieiiieie e 25
Figure 5: Nordic Life Insurance — Gross Written Premium (US$ Billion), 2011 .........cooiiiiiiiiieiieeiie e 26
Figure 6: Nordic Life Insurance — Premium Per Capita (US$), 2011 .......ccoiiiiiiiiieeiiie et nnes 27
Figure 7: Nordic Life Insurance — Penetration (% of GDP), 2011 @Nd 2016........cccuutiiiutiieiiiieaiiiee ettt ettt e s e e sbeeesseeeee s 28
Figure 8: Nordic Life Insurance — Gross Written Premium Growth (%6), 2007—2016 .........ccouiuturiieaaiaiiiieiite e e eaeiiteee e e e s sibeeeea e e s e sibbseeeaeesannes 29
Figure 9: Nordic Life Insurance — Gross Written Premium per Capita (%), 2007—2016 ........c..uuriieeeiiiiiiiiiee e aaiiireee e e e eireee e e e e sisaeeeeeeesnnanes 30
Figure 10: Nordic Life Insurance — LoSS Ratio (%6), 2011 QNG 2016......ccceiiiuuuiiiieeeiaiiiiei et e e e ettt e e e ettt e e e e e e absb et s e e e e aasnbeeeeaeeaasntbbneeeeeeaannnes 31
Figure 11: Nordic Life Insurance — Combined Ratio (9%6), 2011 ANd 2016 .........ccieiiiiiiiiiiieeeiitiiee e e ettt ee e e e ssabar e ee e e e s saisbbeeeaeeaasbabeeeeesesannnes 32
Figure 12: Nordic Life Insurance — Incurred Losses per Capita (US$), 2011 @nd 2016 ..........ccrvrruierreiiieniiie et siee e 33
Figure 13: Nordic Life Insurance — Incurred Losses as a Percentage of GDP (%), 2011 @nd 2016 ...........ccoouiiiiiieeeanisiiriiiee e eeiiieeeee e 34
Figure 14: Nordic Life Insurance — New Business Gross Written Premium for Direct Marketing (%), 2007-2016............ ...35
Figure 15: Nordic Life Insurance — Share of New Business Gross Written Premium for Bancassurance (%), 2007—2016.. ... 36
Figure 16: Nordic Life Insurance — Share of New Business Gross Written Premium for Agencies (%), 2007-2016............ .. 37
Figure 17: Nordic Life insurance — Share of New Business Gross Written Premium for Online Channels (%), 2007—-2016 ..38
Figure 18: Swedish Insurance — Overall Written Premium by Segment (SEK Billion), 2008—2017 ..........cccccevvieeriieeeiinnenn. e 42
Figure 19: Swedish Insurance — Dynamics by Segment, 2008—2017 ..........ccucuuttiiurieiuiieaiiieeeaeeeeaieee e sbeteaaeeeeaasbeeesbbee e seeeeaanbeeesbeeeeasseeens 43
Figure 20: Swedish Life Insurance — Written Premium by Category (SEK Billion), 2008—2017.......c....ccicuiiiiiiiimmmiiiiiiie i sneee e 49
Figure 21: Swedish Life Insurance — Written Premium by Category (% Share), 2012 and 2017 ..........cciieieiiiiieiiiiienieieeiiee e 49
Figure 22: Swedish Life Insurance — Dynamics by Category (%), 2008—2017..........ccouutiiiritiiiiiee ittt e s esaieeee s 50
Figure 23: Swedish Life Insurance — Earned Premium (SEK Billion), 2008—2012 ..........c.cccouttiiiiiieiiiiieiiiie ettt 51
Figure 24: Swedish Life Insurance — Earned Premium (SEK Billion), 2012—2017 ..........ccticuiiiiiiiieiiiiiieiiiieeeie ettt 52
Figure 25: Swedish Life Insurance — Sum Assured (SEK Billion), 2008—2012............ccitttiiiiieiiiiie ittt siaeee s 53
Figure 26: Swedish Life Insurance — Sum Assured (SEK Billion), 2012—2017..........ccoutttiiiiieiiiieaiie ettt 54
Figure 27: Swedish Life Insurance — Paid Claims (SEK Billion), 2008—2012............ccuitttiiiiieiiiiee ettt e e sbee e sbee e e e sibe e sbeeessieeees 55
Figure 28: Swedish Life Insurance — Paid Claims (SEK Billion), 2012—2017 ...........ctttiutttiiitiieaiiieeeniieesieeeasiiee e ee e sbeeessiee e e sibeeesbeeeasseeees 56
Figure 29: Swedish Life Insurance — Incurred Loss (SEK Billion), 2008—2012 ...........ccc.cttiuiieiiiieaaiiee ettt saee e e e sbeeessseeee s 57
Figure 30: Swedish Life Insurance — Incurred Loss (SEK Billion), 2012—2017 .........ccoiuttiiiuiieiiiieaeiiie e sieee et stee et e e e e saeeeesneeee s 58
Figure 31: Swedish Life Insurance — Loss Ratio (%), 2008—2012 ..59
Figure 32: Swedish Life Insurance — Loss Ratio (%), 2012—2017 ...60
Figure 33: Swedish Life Insurance — Commissions and Expenses (SEK Billion), 2008-2012 ... .61
Figure 34: Swedish Life Insurance — Commissions and Expenses (SEK Billion), 2012-2017 ... cerrrerenee. 62
Figure 35: Swedish Life Insurance — Combined Ratio (%), 2008—2012..............ccoccvvvercrvrerninnen. cererenene.. 63
Figure 36: Swedish Life Insurance — Combined Ratio (%), 20122017 ..........ccuteiiuiieiiiie ettt e esaeeeee s 64
Figure 37: Swedish Life Insurance — Frauds and Crimes (SEK Billion), 2008—2012...........cc.ccoiuiiiiiiiiiiiie ettt 65
Figure 38: Swedish Life Insurance — Frauds and Crimes (SEK Billion), 20122017 .........ccccutiiuitiiiiiieiiiie ettt e e 66
Figure 39: Swedish Life Insurance — Total Assets (SEK Billion), 2008—2012 ...........ccoititiiiuieiiiieeaniieesieee e e sbee e sbee e asee e e sbeeesbeeeaaseeeeas 67
Figure 40: Swedish Life Insurance — Total Assets (SEK Billion), 2012—2017 .........cteiititaiiiieaiiieeentie e st eeaiee e e sbee e s anee e e snbee e sbeeesaseeeeas 68
Figure 41: Swedish Life Insurance — Total Investment Income (SEK Billion), 2008—2012 ............ccoiuiiiiiiieiiiiie et 69
Figure 42: Swedish Life Insurance — Total Investment Income (SEK Billion), 2012—2017 ........c..cciiiiiiiiiiieiiiiee et 70
Figure 43: Swedish Life Insurance — Retentions (SEK Billion), 2008—2012.............ccttitttaiiiieaiiiee et e e e ee e sbeeeaasee e e e nnbeeesbeeeaaseeeeas 71
Figure 44: Swedish Life Insurance — Retentions (SEK Billion), 2012—2017 ........ccccuuttititaiieieaiieeeeiie et e e e sbee e sbeeesasee e e e nnbeeesbeeeaaseeeeas 72
Figure 45: Swedish Life Insurance — Investment Portfolio (SEK Billion), 2008—2012.........cccccuuuriiiiaiiiiiiiiee et sieire e e e e e saanes 73
Figure 46: Swedish Life Insurance — Investment Portfolio (%), 2008 aNnd 2012 ...........c.ueiiiiiieiiiieeeiee et 73
Figure 47: Swedish Life Insurance — Penetration (%), 2008—2012.............uttiutiiiiiiieetee ettt ettt e et e e e e 74
Figure 48: Swedish Life Insurance — Density (Number of Policies per Capita), 2008—2012.... .75
Figure 49: Swedish Life Insurance — Number of Active Policies (Thousand), 2008-2012 ...... .. 76
Figure 50: Swedish Life Insurance — Number of Active Policies (Thousand), 2012-2017 ...... RRTTRRRY & 4
Figure 51: Swedish Life Insurance — Premium per Capita (SEK), 2008—2012..........ccocttiiiimieiiiieeaiit ettt nieeee s 78
Figure 52: Swedish Individual Pension — Number of Active Policies (Thousand), 2008—2012...........ccuuriiieeriiiiiiieee e e e 79
Figure 53: Swedish Individual Pension — Number of Active Policies (Thousand), 2012—2017 .........ccccuuiiiieeiiiiiiiiiee e 80
Figure 54: Swedish Individual Pension — Written Premium (SEK Billion), 2008—2012 ..........cuuuutiiiaiiiiiiiiee ettt e e e e e e e nines 81
Figure 55: Swedish Individual Pension — Written Premium (SEK Billion), 2012—20L17 .........cccuuuuttiieiaiiiieiee ettt e e e e e e e e sananes 82
Figure 56: Swedish Individual Endowment — Number of Active Policies (Thousand), 2008—2012.............ccccoiiiiiimiiieaiiiiiiiiee e 83
Figure 57: Swedish Individual Endowment — Number of Active Policies (Thousand), 2012—2017 ...........ccueeeiiiiiiriiieeniiiieee e e e 84
Figure 58: Swedish Individual Endowment — Written Premium (SEK Billion), 2008—2012 ............ccoiiiiiiiiieiiiiee ittt 85
Figure 59: Swedish Individual Endowment — Written Premium (SEK Billion), 2012—2017 ........cc.eeiiiiiiiiiiieiiiee ettt 86
Figure 60: Swedish Individual Unit-Linked Insurance — Number of Active Policies (Thousand), 2008—2012 ............ccccveirireennieeeniiee e 87
Figure 61: Swedish Individual Unit-Linked Insurance — Number of Active Policies (Thousand), 2012—2017 ..........cccocouveiniireeiniieeniieeesieeenn 88
Figure 62: Swedish Individual Unit-Linked Insurance — Written Premium (SEK Billion), 2008—2012...........cccccuttiiiiiiiiiieiniree e 89
Figure 63: Swedish Individual Unit-Linked Insurance — Written Premium (SEK Billion), 2012—2017..........ccoriuitimiiiieiiiieenieee e 90

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 8

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS

Figure 64: Swedish Group Life Insurance — Number of Active Policies (Thousand), 2008-2012...
Figure 65: Swedish Group Life Insurance — Number of Active Policies (Thousand), 2012-2017...
Figure 66: Swedish Group Life Insurance — Written Premium (SEK Billion), 2008-2012...........
Figure 67: Swedish Group Life Insurance — Written Premium (SEK Billion), 2012—2017...........ccccccoeivvnes
Figure 68: Swedish Individual Single-Premium — Number of Active Policies (Thousand), 2008—2012
Figure 69: Swedish Individual Single-Premium — Number of Active Policies (Thousand), 2012—2017
Figure 70: Swedish Individual Single-Premium — Written Premium (SEK Billion), 2008—2012............ccoiiuitiimiiiieiiiie et
Figure 71: Swedish Individual Single-Premium — Written Premium (SEK Billion), 2012—2017.........cc.cttiuiiiiiiieeiiiie et

Figure 72: Swedish Individual Non-Single-Premium — Number of Active Policies (Thousand), 2008—2012............cccccuveinireeiniieeniiee e 99
Figure 73: Swedish Individual Non-Single-Premium — Number of Active Policies (Thousand), 2012—2017 ..........cccccovueeerireennieeeniee e 100
Figure 74: Swedish Individual Non-Single-Premium — Written Premium (SEK Billion), 2008—2012 .........ccccoiiiiuiiiiieeiiiiiiee e eeriieeee e 101
Figure 75: Swedish Individual Non-Single-Premium — Written Premium (SEK Billion), 2012—2017 ........ccccoiiiiiiiiieeeiiiiiiee e eeeiieeee e 102
Figure 76: Swedish Group Single-Premium — Number of Active Policies (Thousand), 2008—2012...........cccooiiuuriimiinaiiiiiiiee e eriieeee e 103
Figure 77: Swedish Group Single-Premium — Number of Active Policies (Thousand), 2012—2017.........cccoeiiiiiiirieeeniiiiiiee e eriieeee e 104
Figure 78: Swedish Group Single-Premium — Written Premium (SEK Billion), 2008—2012.........cccciiiutiiiieiaiaiiiieiee e eiieieee e e siiieeeee e e 105
Figure 79: Swedish Group Single-Premium — Written Premium (SEK Billion), 2012—2017 ........ccoeitiiutiiiieeeiiiiiieiee e eiieees e siiieeeee e e e 106

Figure 80: Swedish Group Non-Single-Premium — Number of Active Policies (Thousand), 2008-2012.....
Figure 81: Swedish Group Non-Single-Premium — Number of Active Policies (Thousand), 2012-2017 ...
Figure 82: Swedish Group Non-Single-Premium — Written Premium (SEK Billion), 2008—-2012
Figure 83: Swedish Group Non-Single-Premium — Written Premium (SEK Billion), 2012—-2017

Figure 84: Swedish Life Insurance — New Business Written Premium by Distribution Channel (% Share), 2012 and 2017 112
Figure 85: Swedish Life Insurance — Direct Marketing Commission Paid (SEK Billion), 2008—2012..........cccccouttiiiiieiiiieeniieeeieee e 113
Figure 86: Swedish Life Insurance — Direct Marketing Commission Paid (SEK Billion), 2012—2017...........cccccctimmmmieiiiuieenireeenreee e 114
Figure 87: Swedish Life Insurance — New Business Written Premium Through Direct Marketing (SEK Billion), 2008—2012....................... 115
Figure 88: Swedish Life Insurance — New Business Written Premium Through Direct Marketing (SEK Billion), 2012—2017............c..cc...... 116
Figure 89: Swedish Life Insurance — New Policies Sold Through Direct Marketing (Thousand), 2008—2012............c.cccceevviiieiririreinieeennn 117
Figure 90: Swedish Life Insurance — New Policies Sold Through Direct Marketing (Thousand), 2012—2017............ccccveeriiienniiieniiieennne, 118
Figure 91: Swedish Life Insurance — Number of Direct Marketing Distributors, 2008—2012.............cccceeiouiieiiiiieiiiit e 119
Figure 92: Swedish Life Insurance — Number of Direct Marketing Distributors, 2012—2017...........cccciitiiiiieiiiiiie it 120
Figure 93: Swedish Life Insurance — Bancassurance Commission Paid (SEK Billion), 2008—2012 ...........ccccoutiiiiieeiiiieeniiee s sieee e 121
Figure 94: Swedish Life Insurance — Bancassurance Commission Paid (SEK Billion), 2012—2017 .........ccccouiuutiriiieeiiiieeniiee e sieee e 122
Figure 95: Swedish Life Insurance — New Business Written Premium Through Bancassurance (SEK Billion), 2008—2012........................ 123
Figure 96: Swedish Life Insurance — New Business Written Premium Through Bancassurance (SEK Billion), 2012—2017 ............ccccccu..... 124
Figure 97: Swedish Life Insurance — New Policies Sold Through Bancassurance (Thousand), 2008-2012....................... 125

Figure 98: Swedish Life Insurance — New Policies Sold Through Bancassurance (Thousand), 2012—-2017 .
Figure 99: Swedish Life Insurance — Number of Bancassurance Distributors, 2008—2012................cccuveeee.. 127
Figure 100: Swedish Life Insurance — Number of Bancassurance Distributors, 2012-2017 ...

Figure 101: Swedish Life Insurance — Commission Paid to Agencies (SEK Billion), 2008-2012... 129
Figure 102: Swedish Life Insurance — Commission Paid to Agencies (SEK Billion), 2012—2017 ..........cccoveiriiiiiniriieiiieeesiree e 130
Figure 103: Swedish Life Insurance — New Business Written Premium Through Agencies (SEK Billion), 2008—2012..............cccccevvveennnee. 131
Figure 104: Swedish Life Insurance — New Business Written Premium Through Agencies (SEK Billion), 2012—2017 ..........cccccovvevivveennnne. 132
Figure 105: Swedish Life Insurance — New Policies Sold Through Agencies (Thousand), 2008—2012.............ccoriuiteiiiieeiiieee e 133
Figure 106: Swedish Life Insurance — New Policies Sold Through Agencies (Thousand), 2012—2017..........cccceeiiuiteiiieeeniiiieeiieeeseeee e 134
Figure 107: Swedish Life Insurance — Number of AgeNnCies, 2008—2012...........ccoiuutiiiuiiaiieieaaiiee et e e abeeeaaae e e aabeeeaataeeeabreeasabeeesbeeeeaneees 135
Figure 108: Swedish Life Insurance — Number of AGeNCI€S, 2012—2017..........uueiiurieiiieteiiete ettt ettt et e aiae e e aib e e sbbeeeabreesanbeeesbeeeeaneees 136
Figure 109: Swedish Life Insurance — E-Commerce Commission Paid (SEK Billion), 2008—2012...........c.ccciiuiiaiiiieiiieeeaiieeesieeesieee e 137
Figure 110: Swedish Life Insurance — E-Commerce Commission Paid (SEK Billion), 20122017 ..........ccccceiiuiiiaiiieeiiiiieeaiiee e seeee e 138
Figure 111: Swedish Life Insurance — New Business Written Premium Through E-Commerce (SEK Billion), 2008-2012...............c.cc....... 139
Figure 112: Swedish Life Insurance — New Business Written Premium Through E-Commerce (SEK Billion), 2012—2017............ccccveenee. 140
Figure 113: Swedish Life Insurance — New Policies Sold Through E-Commerce (Thousand), 2008—2012.............cccocvuveeniiieenninieeinieeeee 141

Figure 114: Swedish Life Insurance — New Policies Sold Through E-Commerce (Thousand), 2012-2017...
Figure 115: Swedish Life Insurance — Number of E-Commerce Distributors, 2008—2012

Figure 116: Swedish Life Insurance — Number of E-Commerce Distributors, 2012-2017 144
Figure 117: Swedish Life Insurance — Commission Paid to Brokers (SEK Billion), 2008—2012 ............cccouttiiiiiiiiiiiieiiee e 145
Figure 118: Swedish Life Insurance — Commission Paid to Brokers (SEK Billion), 2012—2017 .........ccuuuetiieiiiiiiiiiieeee e e siiieeee e e 146
Figure 119: Swedish Life Insurance — New Business Written Premium Through Brokers (SEK Billion), 2008—2012 ..............coccvvieeeennnnne 147
Figure 120: Swedish Life Insurance — New Business Written Premium Through Brokers (SEK Billion), 2012—2017 ..........cccocoiiviieeeennnnnns 148
Figure 121: Swedish Life Insurance — New Policies Sold Through Brokers (Thousand), 2008—2012 ............cccuuuiiieiriniiiiieeeeeeiiieeeee e 149
Figure 122: Swedish Life Insurance — New Policies Sold Through Brokers (Thousand), 2012—2017 ...........ccccuueiiteemiiiiiiieeeeeeiiiieeee e 150
Figure 123: Swedish Life Insurance — Number of Brokers, 2008—2012...........ccui ittt ettt e et e e e e s e e e e e e e abebeeeeaeeaannes 151
Figure 124: Swedish Life Insurance — Number of BroKers, 20122017 ..........cuuteeiiiiiuiiieeeieieiieeeee e e seieeeeeeesastareeeseessanteeeeaeeaasnsnreraeaessannnes 152
Figure 125: Swedish Life Insurance — Commission Paid to Other Channels (SEK Billion), 2008—2012............cccocitiiiiieeniieeenieee e 153
Figure 126: Swedish Life Insurance — Commission Paid to Other Channels (SEK Billion), 2012—2017 .........cccccoruiteiiiiieeniieeeniee e 154
Figure 127: Swedish Life Insurance — New Business Written Premium Through Other Channels (SEK Billion), 2008—2012...................... 155
Figure 128: Swedish Life Insurance — New Business Written Premium Through Other Channels (SEK Billion), 2012—2017....................... 156
Figure 129: Swedish Life Insurance — New Policies Sold Through Other Channels (Thousand), 2008—2012............c.ccceeriieernieeeinieeesee, 157

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 9

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metnc

Figure 130: Swedish Life Insurance — New Policies Sold Through Other Channels (Thousand), 2012—-2017..
Figure 131: Swedish Life Insurance — Number of Distributors in Other Channels, 2008-2012.....................

Figure 132: Swedish Life Insurance — Number of Distributors in Other Channels, 2012-2017 ..
Figure 133: Swedish Life Insurance — Porter’s Five Forces Analysis ...........cccccevviiiiniiiennnnen.
Figure 134: Swedish Premium Ceded to Reinsurance by Category (SEK Billion), 2008-2017 ..
Figure 135: Swedish Premium Ceded to Reinsurance by Category (% Share), 2012 and 2017
Figure 136: Swedish Reinsurance — Dynamics by Category (%6), 2008—20L7 ..........ccuiuiteiirieiiiiee et e sieee e st et e et e e e s sbeeesbeeeeanees
Figure 137: Swedish Premium Ceded to Reinsurance by Type of Insurance (SEK Billion), 2008—2017 ...........cccocuitiiiieeeniieeenieee e
Figure 138: Swedish Reinsurance — Dynamics by Type of Insurance (%), 2008—2017 ..........couuuttiirieeiieieiiiieeeriieesieeeesiree e seree e
Figure 139: Swedish Life Insurance — Percentage of Reinsurance Ceded (%), 2008—2012.........ccccceteiiiieiiiieeniiiee s
Figure 140: Swedish Life Insurance — Percentage of Reinsurance Ceded (%), 2012—2017 .........ccooiuiiiiiiiieiiiiiie it
Figure 141: Sweden — Insurance ReguIAtOry FramMEWOIK..........ccuuiiiiiiiiiiiii ittt et e e e e
Figure 142: Sweden — The Three Pillars 0f SOIVENCY l.........ooiiiiiiiiii e
Figure 143: Sweden — Insurance Supervision and Control at Various LEVEIS............coiuiiiiiiiiiiiiii ettt
Figure 144: Sweden — Insurance Regulatory Frameworks for Company Registration and Operation............cccceovcvveiiiieiniiie e,
Figure 145: Swedish Life Insurance — Market Shares (%), 2012..........oooiiiiiiiie ittt e e b e e e e
Figure 146: Swedish Life Insurance Gross Written Premiums — Top Five Swedish Life Insurers, 2012
Figure 147: Swedish Life Insurance Total Investments — Top Five Swedish Life Insurers, 2012 ...
Figure 148: Stockholm Stock Exchange Market Capitalization (US$ Billion), 2008-2012..........
Figure 149: Swedish GDP at Constant Prices (US$ Billion), 2008—2012............c.cccoevcvvereenne

Figure 150: Swedish GDP Per Capita at Constant Prices (US$), 20082012 ..
Figure 151: Swedish GDP at Current Prices (US$ Billion), 2008—2012............ccoueirieimiiiieiiiiee e sieesnessreesnee e snessseessneessreesnessneeseeenns
Figure 152: Swedish GDP Per Capita at Current Prices (US$), 2008—2012.........cccueeruuiiiieiureiiieaieeieesreesiseabiessnesseesieeesteesnsesssessaeesieesns
Figure 153: Swedish GDP by Key Segments (%), 2007 @nd 2011 ........coiuiiiiiiiiiiiiieaiiie ettt sre et e e e sbeeeeasbr e e s rebe e e sbeeeeaannes
Figure 154: Swedish Agriculture, Hunting, Forestry and Fishing Net Output at Current Prices (US$ Billion), 2007-2011
Figure 155: Swedish Agriculture, Hunting, Forestry and Fishing Net Output at Current Prices as a Percentage of GDP (%), 2007-2011.. 224

Figure 156: Swedish Manufacturing Net Output at Current Prices (US$ Billion), 2007—2011 ........cccccuerreirierniieniieiieesee et siee s 225
Figure 157: Swedish Manufacturing Net Output at Current Prices as a Percentage of GDP (%), 2007—2011 ..........ccccveeviiieenniriiennneeennn 226
Figure 158: Swedish Mining, Manufacturing and Utilities Net Output at Current Prices (US$ Billion), 2007—2011.........ccccccceriveenerniunereenns 227
Figure 159: Swedish Mining, Manufacturing and Utilities Net Output at Current Prices as a Percentage of GDP (%), 2007-2011.............. 228
Figure 160: Swedish Construction Net Output at Current Prices (US$ Billion), 2007—2011.........ccccoeiierrieniernirierie e see s 229
Figure 161: Swedish Construction Output at Current Prices as a Percentage of GDP (%), 2007—2011 ........cccceeiiuiieiiiieeniiieeeiieeesieee e 230
Figure 162: Swedish Inflation Rate (%6), 2008—2012 ..........ccutttiuuieiaiteeeaaiteeeateeeaateeeaaabee e e teteaabeeeaanbeeeabeeeaasseeeeasbeeeabseeeasbeeeaanbeeesbeeeeannees 231

Figure 163: Swedish Exports as a Percentage of GDP (%), 2007-2011....
Figure 164: Swedish Imports as a Percentage of GDP (%), 2007—2011..........
Figure 165: Swedish Exports Growth (%), 2008—2011............ccccovenne 234
Figure 166: Swedish Imports Growth (%), 2008—2011..
Figure 167: Swedish Annual Average Exchange Rate US$-SEK, 2008-2012
Figure 168: Swedish Commercial Vehicles Exports Total Value (US$ Million), 2007—2011........ccccueeiuieiiiarieriiieriieaieeseeeniee e enieesnee e 237

Figure 169: Swedish Commercial Vehicles Imports Total Value (US$ Million), 2007—2011........cccceiiieiiianeeniienieaieeseeeniee e see s 238
Figure 170: Swedish Automotive Exports Total Value (US$ Million), 2007—2011 .........ccceruieiieiiuienieeiiesieesieeeiee e abeesieeeseee e e e snaeesnee e 239
Figure 171: Swedish Automotive Imports Total Value (US$ Billion), 2007—2011........cccceruierieiirieriieiierreeseeeree e siee e 240
Figure 172: Swedish Internet Subscriptions (Million), 2007—2011 ........ccciutteiuiieaiiiee ettt et e s et e e e et e e asbeeeabbeeeasbreessnbeeesanbeeeanenes 241
Figure 173: Swedish Size of Labor Force (Million), 2007—2011 ...........oeiiuiieiiiieaiiiee e iiee et et et e e abeeeaaste e e e aabeeeabeeeeasbreessnbeeesnbeeeeanenes 242
Figure 174: Swedish Unemployment Rate (%), 2008—2012..........ccoiutteiiutieaiieieaaiieeeaiteeeaieteaaabeeeaaabeee s beeeaasbeeesanbeeeaabseeeasbreeaanbeeesbeeeeannees 243
Figure 175: Swedish Gross National Disposable Income (US$ Billion), 2007—2011...........cocutiiuiiiiuiaiienriesee e e seeesre e sneeniee s 244
Figure 176: Swedish Household Consumption Expenditure (US$ Billion), 2007—2011...........ccciutriuiermierrieieieieenre e 245
Figure 177: Swedish Total Population (Million), 2008—2012...........cccuuttiiiitaaiiie et ee et e ettt et e e e aabeeeabeeaaasteeeaasbeaeaatseaaaseseeaanbeeeaseeasannees 246
Figure 178: Swedish Urban and Rural Populations (%), 2008—2012..........cccccuuttiuttiaiiit ettt ettt e et e e s eesbeeeeanenes 247
Figure 179: Swedish Population Distribution by Age (%6), 2008—2012..........cccuuttiiuitiaiiit ettt ettt e et e e 248

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 10

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metnc

LIST OF TABLES

Table 1: INSUrance INAUSLTY DEFINITIONS ........oi ittt e oottt e e oo oo h bttt e e e e e e st bttt e e e e e o s st e bt e e e e e e s bbbee e e e e e aannbbbeeaeeeesnsnbaeeeas 14
Table 2: Swedish Insurance — Overall Written Premium by Segment (SEK Billion), 2008—-2012 ...

Table 3: Swedish Insurance — Overall Written Premium by Segment (US$ Billion), 2008—2012.... vereeenenne.. 40
Table 4: Swedish Insurance — Overall Written Premium by Segment (SEK Billion), 2012—2017 ..........ccceeiiuiieniieeeiiiee i 41
Table 5: Swedish Insurance — Overall Written Premium by Segment (US$ Billion), 2012—2017..........ccccveiiiririenririiienee e 41
Table 6: Swedish Insurance — Segmentation (% Share), 2008—2017..........ccuuttiittiiaiiieeeitee ettt e st e et e st bt e e s areeesbeeesareeaeanes 43
Table 7: Swedish Life Insurance — Written Premium by Category (SEK Billion), 2008—2012............cccicueteiiiieaniieeeiiieeaiiie e essieeee e a7
Table 8: Swedish Life Insurance — Written Premium by Category (US$ Billion), 2008—2012..........c.cceeruimiieriiiiieiiee e 47
Table 9: Swedish Life Insurance — Written Premium by Category (SEK Billion), 2012—2017........cccuuueiiieiiiiiiiiiiee et 48
Table 10: Swedish Life Insurance — Written Premium by Category (US$ Billion), 2012—2017 ........c.ceeiuiiiuierieiiieesieee e 48
Table 11: Swedish Life Insurance — Earned Premium (SEK Billion), 2008—2012 .........c.ciiuuiiitaiiiiiiiiiie e aebiitee e e e e e e s aiiereeee e s e ssnbeeeeas 51
Table 12: Swedish Life Insurance — Earned Premium (SEK Billion), 2012—2017 .........couiiutiiiiaaaiaiiiiieee e ettt e e e eiiieee e e e s saniereee e e s e ssnbeeeeas 52
Table 13: Swedish Life Insurance — Sum Assured (SEK Billion), 2008—2012...........cccutiiiuiiiiiaaaiiiiiiie e eevee e e s s ate e e e s aabereeee e e e aenbeeeeas 53
Table 14: Swedish Life Insurance — Sum Assured (SEK Billion), 20122017 ... .54
Table 15: Swedish Life Insurance — Paid Claims (SEK Billion), 2008-2012..... ..55
Table 16: Swedish Life Insurance — Paid Claims (SEK Billion), 2012-2017 ..... ...56
Table 17: Swedish Life Insurance — Incurred Loss (SEK Billion), 2008-2012... .57
Table 18: Swedish Life Insurance — Incurred Loss (SEK Billion), 2012—-2017... sereeeneee.. D8
Table 19: Swedish Life Insurance — LoSS Ratio (%6), 2008—2012 ........cccuuttiiuuiteiieieaaieeesaiteaeabeeeeaaeeeeasbeeesteeeeaaseeessbeaeaabseeeanbeeesbeeesaseeeeanns 59
Table 20: Swedish Life Insurance — LOSS Ratio (%6), 20122017 .......cooiuriiiiiiieiiiteeeie ettt e s sttt e b e s s b i et e s bbb e e e an e e e sbeeeeabeneeanes 60
Table 21: Swedish Life Insurance — Commissions and Expenses (SEK Billion), 2008—2012............ccccciuueiiiieeniiiieiiieiiie e 61
Table 22: Swedish Life Insurance — Commissions and Expenses (SEK Billion), 2012—2017............ccoiiuiitiiiieeniiiieiriie e sieeee s 62
Table 23: Swedish Life Insurance — Combined Ratio (%), 2008—2012.........cueciiuiiiiiiiie ittt ettt et e e st e e e sbneeeaaes 63
Table 24: Swedish Life Insurance — Combined Ratio (%0), 2012—2017 .........c.uttiiutiiiiietiiie et atbe ettt et e e st e s e e sbneeeanes 64
Table 25: Swedish Life Insurance — Frauds and Crimes (SEK Billion), 2008—2012..........c..cciiiiiiiiiiiiiiiie et saee e 65
Table 26: Swedish Life Insurance — Frauds and Crimes (SEK Billion), 2012—2017 ..........ccuteiiitiiiiuiiiiiiiie ettt siaee e 66
Table 27: Swedish Life Insurance — Total Assets (SEK Billion), 2008—2012 ..........ccccuuitiiiueieiieieeaiieeeiieeeariteeeaieeessbeeesstbeeesareessbeeesnteeeeanns 67
Table 28: Swedish Life Insurance — Total Assets (SEK Billion), 2012—2017 .........ccoiiuuttiiiitiiinieeaiteeeaieeeasiteeeaieeeesbeeesstbeeesareessbeeesnbeeaeanes 68
Table 29: Swedish Life Insurance — Total Investment Income (SEK Billion), 2008—2012 ...........ccciutiiiiiieiiiieeaiiee et siiee e sreeesseee e 69
Table 30: Swedish Life Insurance — Total Investment Income (SEK Billion), 2012—2017 .......c..ceeiiuiiiiiiiieiiiie e e e 70
Table 31: Swedish Life Insurance — Retentions (SEK Billion), 2008—-2012 .71
Table 32: Swedish Life Insurance — Retentions (SEK Billion), 2012—-2017 .12
Table 33: Swedish Individual Pension — Number of Active Policies (Thousand), 2008-2012..... .79
Table 34: Swedish Individual Pension — Number of Active Policies (Thousand), 2012-2017 .... cererenenne.. 80
Table 35: Swedish Individual Pension — Written Premium (SEK Billion), 2008-2012 ................ cereeenene. 81
Table 36: Swedish Individual Pension — Written Premium (SEK Billion), 2012—2017 .........ccciiutiiiuiieaiiiee ittt ssiene e 82
Table 37: Swedish Individual Endowment — Number of Active Policies (Thousand), 2008—2012 ............ccoccuriemiiiieiiriie e 83
Table 38: Swedish Individual Endowment — Number of Active Policies (Thousand), 2012—2017 .........cccccoruiiemiiiieriiie e 84
Table 39: Swedish Individual Endowment — Written Premium (SEK Billion), 2008—2012 ...........cccouutiiiiiieiiiieeaiieeesieeeesiiee e sbeeessiea e 85
Table 40: Swedish Individual Endowment — Written Premium (SEK Billion), 2012—2017 .......c..ceuiuiiiiiiiiaiiiie et esiiee e sbeeessieea e 86
Table 41: Swedish Individual Unit-Linked Insurance — Number of Active Policies (Thousand), 2008—2012..............ccceeiiiieeniieeeriiieeenieeeenne 87
Table 42: Swedish Individual Unit-Linked Insurance — Number of Active Policies (Thousand), 2012—2017...........ccccoueeiiiieeniieeeniiieeeniieeeanne 88
Table 43: Swedish Individual Unit-Linked Insurance — Written Premium (SEK Billion), 2008—2012..........cccccueeiiiiiaiiiieeiiiieeeieeenieeesieeee e 89
Table 44: Swedish Individual Unit-Linked Insurance — Written Premium (SEK Billion), 2012—2017.........cccciutieiiieieiiieeaiiie e sieeeenieee e 90
Table 45: Swedish Group Life Insurance — Number of Active Policies (Thousand), 2008—2012...........cccoouiiuiriieeeiiiiiiiieee e 91
Table 46: Swedish Group Life Insurance — Number of Active Policies (Thousand), 2012—2017...........ccceeiruiiemiuiiieriieeiiiee e 92
Table 47: Swedish Group Life Insurance — Written Premium (SEK Billion), 2008—2012............ccoiiuitiiiimieiiiieeaiiee et naeee e 93
Table 48: Swedish Group Life Insurance — Written Premium (SEK Billion), 2012—2017 ...........ccccccvveennnnee. rerreeennn.. 94
Table 49: Swedish Individual Single-Premium — Number of Active Policies (Thousand), 2008-2012 ...95
Table 50: Swedish Individual Single-Premium — Number of Active Policies (Thousand), 2012—-2017 vereeerenne.. 96
Table 51: Swedish Individual Single-Premium — Written Premium (SEK Billion), 2008—2012...........cccoctteiiiiiiniieieriiee et 97
Table 52: Swedish Individual Single-Premium — Written Premium (SEK Billion), 2012—2017 ..........cuuiiiieiiiiiiiiiee et 98
Table 53: Swedish Individual Non-Single-Premium — Number of Active Policies (Thousand), 2008—2012 .............ccccuuriireeriiiiiiiieee e 99
Table 54: Swedish Individual Non-Single-Premium — Number of Active Policies (Thousand), 2012—2017 ............ccccuriieeeiiiiiiieeeeeee e 100
Table 55: Swedish Individual Non-Single-Premium — Written Premium (SEK Billion), 2008—2012 ..........ccccuuiiiiiaiiiiiiiieee e 101
Table 56: Swedish Individual Non-Single-Premium — Written Premium (SEK Billion), 2012—2017 .......ccccocuuiiiiieiiiiiiiieee e 102
Table 57: Swedish Group Single-Premium — Number of Active Policies (Thousand), 2008—2012............cccuriiiieiriiiiiiieeee e 103
Table 58: Swedish Group Single-Premium — Number of Active Policies (Thousand), 2012—2017 ...........ccoucureerrriiariiieeiniiee e 104
Table 59: Swedish Group Single-Premium — Written Premium (SEK Billion), 2008—2012..........cccccttiiiiiiiiiieeeiee e 105
Table 60: Swedish Group Single-Premium — Written Premium (SEK Billion), 2012—2017 .........ccoiiuiiiiiiiieiiiieeaiee et 106
Table 61: Swedish Group Non-Single-Premium — Number of Active Policies (Thousand), 2008—2012 ...........cccccueterieieinireeniiee e 107
Table 62: Swedish Group Non-Single-Premium — Number of Active Policies (Thousand), 2012—2017 .........ccccceeeriiiieiiireenniiee e 108
Table 63: Swedish Group Non-Single-Premium — Written Premium (SEK Billion), 2008—2012 ..........ccccuttiiiieemiiiieiiiee e 109

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 11

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metnc

Table 64: Swedish Group Non-Single-Premium — Written Premium (SEK Billion), 2012-2017 ..... 110
Table 65: Swedish Life Insurance — Direct Marketing Commission Paid (SEK Billion), 2008-2012..
Table 66: Swedish Life Insurance — Direct Marketing Commission Paid (SEK Billion), 20122017 ...........ccccoveeeeerniinreennn. 114
Table 67: Swedish Life Insurance — New Business Written Premium Through Direct Marketing (SEK Billion), 2008—-2012
Table 68: Swedish Life Insurance — New Business Written Premium Through Direct Marketing (SEK Billion), 2012—2017....

Table 69: Swedish Life Insurance — New Policies Sold Through Direct Marketing (Thousand), 2008—2012....................... 117
Table 70: Swedish Life Insurance — New Policies Sold Through Direct Marketing (Thousand), 2012—2017 ...........coccueeirureennieeeniiieeeseeenn 118
Table 71: Swedish Life Insurance — Number of Direct Marketing Distributors, 2008—2012..........c.cuettiuiteiniiieeaiiie et e e 119
Table 72: Swedish Life Insurance — Number of Direct Marketing Distributors, 2012—2017 .........cccouttiiurteiniiieeaiiee et neeee s 120
Table 73: Swedish Life Insurance — Bancassurance Commission Paid (SEK Billion), 2008—2012 ...........ccccceeriiiiaiiiieiiiieeeiiee e 121
Table 74: Swedish Life Insurance — Bancassurance Commission Paid (SEK Billion), 2012—2017 ..........ccccuuiiiiiainiiiiiiiee e e 122
Table 75: Swedish Life Insurance — New Business Written Premium Through Bancassurance (SEK Billion), 2008—2012 ................c........ 123
Table 76: Swedish Life Insurance — New Business Written Premium Through Bancassurance (SEK Billion), 2012—2017 ..............cccuueee.. 124
Table 77: Swedish Life Insurance — New Policies Sold Through Bancassurance (Thousand), 2008—2012 ............cccuuieeeeriiiiiiieeeeee e 125
Table 78: Swedish Life Insurance — New Policies Sold Through Bancassurance (Thousand), 2012—2017 ..........cccccurieeeriiiiiiieeeeeeenniiieenn 126
Table 79: Swedish Life Insurance — Number of Bancassurance Distributors, 2008—2012 ...........ccccciiiuiieiiiieeiiiriie e eiiiie e 127

Table 80: Swedish Life Insurance — Number of Bancassurance Distributors, 2012-2017 .........
Table 81: Swedish Life Insurance — Commission Paid to Agencies (SEK Billion), 2008—2012 ..
Table 82: Swedish Life Insurance — Commission Paid to Agencies (SEK Billion), 2012—2017 ........cccccouveervieessiiiennnne. 130
Table 83: Swedish Life Insurance — New Business Written Premium Through Agencies (SEK Billion), 2008—-2012

Table 84: Swedish Life Insurance — New Business Written Premium Through Agencies (SEK Billion), 2012—-2017 132
Table 85: Swedish Life Insurance — New Policies Sold Through Agencies (Thousand), 2008—2012.........cccccceuruiiariiiieiiiiieeaniieeesieeeaseeeens 133
Table 86: Swedish Life Insurance — New Policies Sold Through Agencies (Thousand), 2012—2017 ...........cccccoivumreiiiiieinnieeniniienreee e 134
Table 87: Swedish Life Insurance — Number of Agencies, 2008—2012............ooiuureiimiiiaiiie it e et e st e s bbb e et e st eaaeeeees 135
Table 88: Swedish Life Insurance — Number of AGeNCIES, 20122017 ........ccuuteiiuiiiiiiie ettt ettt e s b b e st et e st e e e et e e sbe e s aeenee s 136
Table 89: Swedish Life Insurance — E-Commerce Commission Paid (SEK Billion), 2008—2012.............cccoociiiiiiiiiiiiieiiiee e 137
Table 90: Swedish Life Insurance — E-Commerce Commission Paid (SEK Billion), 2012—2017 ...........ccccoiiuiiiiiiiieniiieiiiee e 138
Table 91: Swedish Life Insurance — New Business Written Premium Through E-Commerce (SEK Billion), 2008—2012.............cccoveevinneen. 139
Table 92: Swedish Life Insurance — New Business Written Premium Through E-Commerce (SEK Billion), 2012—2017...........cccocvveinnnen. 140
Table 93: Swedish Life Insurance — New Policies Sold Through E-Commerce (Thousand), 2008—2012............c.cceviueeeiiirienniieeennireeenieens 141
Table 94: Swedish Life Insurance — New Policies Sold Through E-Commerce (Thousand), 2012—2017.........cccceeeriuieeinireeniiieenireeesieens 142
Table 95: Swedish Life Insurance — Number of E-Commerce Distributors, 2008—2012...........ccccoverreiireeninieiienreesee e 143
Table 96: Swedish Life Insurance — Number of E-Commerce Distributors, 2012—2017...........ccceoierieiireininienienreesee e 144
Table 97: Swedish Life Insurance — Commission Paid to Brokers (SEK Billion), 2008—2012 145
Table 98: Swedish Life Insurance — Commission Paid to Brokers (SEK Billion), 2012—2017 146
Table 99: Swedish Life Insurance — New Business Written Premium Through Brokers (SEK Billion), 2008-2012 ....... 147

Table 100: Swedish Life Insurance — New Business Written Premium Through Brokers (SEK Billion), 2012—-2017 148
Table 101: Swedish Life Insurance — New Policies Sold Through Brokers (Thousand), 2008—2012 ..............cccceeenee. 149
Table 102: Swedish Life Insurance — New Policies Sold Through Brokers (Thousand), 2012—2017 ..........cccccurriiiriiieiiiieeeiie e 150
Table 103: Swedish Life Insurance — Number of Brokers, 2008—2012 ............cciiuiiiiuiiieiiiie ittt ettt e e eseeeeee s 151
Table 104: Swedish Life Insurance — Number of Brokers, 2012—20L17 .........c.uueiuuiiiiiiiieiieee ettt et e et esneeeee s 152
Table 105: Swedish Life Insurance — Commission Paid to Other Channels (SEK Billion), 2008—2012 ...........ccoooueteiiiieiiiiieeiiee e 153
Table 106: Swedish Life Insurance — Commission Paid to Other Channels (SEK Billion), 2012—2017 ........c.ccooiuitiiiiieiniiieeiee e 154
Table 107: Swedish Life Insurance — New Business Written Premium Through Other Channels (SEK Billion), 2008-2012....................... 155
Table 108: Swedish Life Insurance — New Business Written Premium Through Other Channels (SEK Billion), 2012—2017..............cc....... 156
Table 109: Swedish Life Insurance — New Policies Sold Through Other Channels (Thousand), 2008—2012............ccccceiuieeaniiieniieeeenieenn 157
Table 110: Swedish Life Insurance — New Policies Sold Through Other Channels (Thousand), 2012—2017..........ccccceeiiireeanieeeriieeesieenn 158
Table 111: Swedish Life Insurance — Number of Distributors in Other Channels, 2008—2012..............cccccoiiiiiiiiiiiiiie e 159
Table 112: Swedish Life Insurance — Number of Distributors in Other Channels, 2012—2017 ..........ccoocitiiiiieniie e 160
Table 113: Reinsurance in Sweden by Category (SEK Billion), 2008—2012 ...........ccooutiiiiiiiiiiieeeiiie ettt 164

Table 114: Reinsurance in Sweden by Category (US$ Billion), 2008-2012 ...........

Table 115: Reinsurance in SwedenSweden by Category (SEK Billion), 2012-2017 .. 165
Table 116: Reinsurance in SwedenSweden by Category (US$ Billion), 2012—2017........cccccovcveveriieeeennnen. 165
Table 117: Swedish Premium Ceded to Reinsurance by Type of Insurance (SEK Billion), 2008—2012 ..........cccccettriiieiiiieenniieenieee e 168
Table 118: Swedish Premium Ceded to Reinsurance by Type of Insurance (US$ Billion), 2008—2012 ............cccceriirerieerireiieenieenee e 168
Table 119: Swedish Premium Ceded to Reinsurance by Type of Insurance (SEK Billion), 2012—2017 ..........cccoeiiiiiiiiiieeniiiiieeeee e 169
Table 120: Swedish Premium Ceded to Reinsurance by Type of Insurance (US$ Billion), 2012—2017 ..........cccocverireiierineiieeseee e 169
Table 121: Swedish Life Insurance — Percentage of Reinsurance Ceded (%), 2008—2012 ..........c.uuuiiieeiiiiuiiiiieeeee e e e e 171
Table 122: Swedish Life Insurance — Percentage of Reinsurance Ceded (%), 2012—2017 ........cocuuiiiieariiiiiiiiee e 172
Table 123: Sweden — Life Insurance ReguUIAtory FIAMEWOIK ...........cooiuiiiiiii ittt e e e e e e e e e e e et b et e e e e e snabeeeeas 178
Table 124: Sweden — Property Insurance Regulatory FramEWOTK ............oooiiiiiiiiiiiiii et 179
Table 125: Sweden — Motor Insurance Regulatory FrameEWOrK............cc..iiiiiiiiiii et 181
Table 126: Sweden — Minimum Coverage for Aircraft Third-Party Liability per Accident and Aircraft...........ccccoovviiiiiiiiiiiieec 186
Table 127: Sweden — Corporate Tax Rates for the Financial YEar 2013 .........cooiiiiiiiiiiii ettt 200
Table 128: Swedish Life Insurance — Market Shares (20), 2012.......ccciiiuuiiieee it ite e e iesieiere e e s s e teeeeeeessstaaeeeeeeesassresereeesasstsseeeeeeesnsnrnsees 204
Table 129: SKaNdiakonNCEINEN, KEBY FACTS. .......oiiiiiiiiii ettt ettt e e et oo ettt oo bt e e e b bt e e e bt e e e bb e e e et e e e sbeeeensteee s 207

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 12

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




TABLE OF CONTENTS metrlc

Table 130: Skandiakoncernen, Key Financials (SEK Million), 2008—2012 207
Table 131: Folksam, KeY FaCLS ........c..uuiiiiiiiiiiiiiiie et 208
Table 132: Folksam, Key Financials (SEK Million), 2008—2012 .... 208
Table 133: Alecta, Key FactS........coooiiiiiiiiiiiiiiieceeeieeee e 209
Table 134: Alecta, Key Financials (SEK Million), 2008-2012........ 209
Table 135: AMF Pension, Key Facts..........ccocveeiiiiieiiiiee e 210
Table 136: AMF Pension, Key Financials (SEK Million), 2008—2012...........ccuuttiitutteiiiieeriete ittt et e e ib e sbe e abse e e e nsb e e e sbeeeaaneeees 210
Table 137: SEB TrygQ LIV, KEY FACES .......iiiiiiiiiiiii ittt ettt ettt et a et ekt e e e s b bt e e oa b et a4kt e oo bb et e aab et e e bbb e e e bb e e e snbbeeabbeee s 211
Table 138: SEB Trygg Liv, Key Financials (SEK Million), 2008—2012 ...........c.cutiiuitiiiiieerieee ittt e e sbe e e abee e e s sib e e e sbeeeaaseeees 211
Table 139: LANSTOrSAKINGAN, KKEY FACKS .....cuuiiiiitiiieiiii ettt ettt ettt e e et e oo a et oottt e e es b et e e oa bt e e e bb e e e e b b et e aab et e e bbb e e e bb e e e snbteeeanbeeeas 212
Table 140: Lansforsakringar, Key Financials (SEK Million), 2008—2012 ..........c.cccuiiiiiiiiiiiie ittt 212
Table 141: SWedbankFOrsAKIiNG, KEY FACES..........uiiiiiiiiiiie et e ettt e e e e e st e s bbb e e e b e e e sb e e e s aebeee s 213
Table 142: SwedbankFoérsakring, Key Financials (SEK Million), 2008—2012..........ccccccutiiiiiiiiiieeiiie et 213
Table 143: NOIAEALIV, KEY FACES. .. ... . ittt ettt ettt e e oo oot a bttt e e e e o e a bt b et e e e e e o asbe e ee e e e e s nbe b b e e e e e e e bbbe e e e e e e e nnbabeeeeeaesnsnbneeeas
Table 144: NordealLiv, Key Financials (SEK Million), 2008—2012.............coiiuitiiiiieiiiiie ettt st e e e e s aeaeee s
Table 145: HANAEISDANKEN, KEY FACES .....cci ittt e oottt e oo e bbb et e e e oo o kb bttt e e e e e e abbbeeeae a2 anaabe e ad e e e e s nbbbeeeeeeesnsnbneeeas
Table 146: Handelsbanken, Key Financials (SEK Million), 2008—-2012

Table 147: SPP, Key Facts........c.coovviieiiiieiiiee e

Table 148: SPP, Key Financials (SEK Million), 2008—2012..........cccuutttiutieiiiete et eaiteeerteeeateeeeasbseeesbeeeaaabeeesiabee e aabeeeaaabeseesbeesabaeeanseeeeas

Life Insurance in Sweden, Key Trends and Opportunities to 2017 Page 13

© Timetric. This product is licensed and is not to be photocopied Published: February 2014




-
INTRODUCTION metnc

2 Introduction
2.1 What is this Report About?

This report is the result of extensive research into the life insurance segment in Sweden, covering its
dynamics and competitive landscape. It provides insights into the size and forecast for the overall life
insurance segment, and categories such as individual and group insurance, and provides details of
products in each category. This report also provides an overview of the leading companies in the life
insurance segment, along with details of strategic initiatives undertaken.

2.2 Definitions
All data is collected in local currency. Conversions into US dollars (US$) of current and forecast data are
made at the 2012 average annual conversion rate. Most values are displayed to one decimal place. As
such, growth rates may appear inconsistent with absolute values due to rounding. For the purposes of
this report, the review period is 2008-2012 and the forecast period is 2012—-2017.

The key insurance industry terms covered in the report are defined below:

Table 1: Insurance Industry Definitions

Term Definition
Ceding company A primary insurer that transfers some of its insurance risk by ceding a proportion of its total written
premium through a reinsurance contract.

Incurred loss The sum of claims paid by an insurance company and the change in the provision for outstanding
claims irrespective of whether or not they have been reported.

Claim ratio Claims payable as a percentage of premium income.

Commission and The sum of acquisition cost and administrative cost. The acquisition cost is the percentage of a
expenses premium produced that is retained as compensation by insurance agents and brokers.
Comprehensive loss The ratio of claims incurred to net premium earned.

ratio

Earned premium The amount of money considered to have been earned on a policy by an insurer. It is calculated by

multiplying the original premium by the percentage of the policy’s term which has expired without a
claim being made.

Endowment policy A scheme in which the term of the policy is defined for a specified period, such as 15, 25 or 30 years.
The insurer pays the claim to the family of the assured in an event of his or her death within the policy's
term or in an event of the assured surviving the policy's term.

Facultative An arrangement for separate reinsurance for each risk that the primary insurer underwrites. The
reinsurance reinsurer can accept or reject any risk presented by the primary insurer seeking reinsurance.
Gross claim The amount payable by an insurance company before allowances is made for credits that may be due

in the form of reinsurance, subrogation or salvage.

Gross written premium  The total amount of premiums (before deduction of reinsurance costs) customers are required to pay
for insurance policies written during the year.

Group annuity A life insurance scheme providing annuities at retirement to a group of people under a single contract.
It is usually bought by an employer for the benefit of its employees.

Insurance density and  The percentage of total written premium to the country’s GDP.

penetration
Insurance fraud Any act committed with the intent to obtain payment from an insurer through fraudulent means.
Lapsed policy A policy that is terminated due to the non-payment of the premium.
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Table 1: Insurance Industry Definitions

Term

Loss ratio

Liability insurance

Loss reserve

Maturity claim

Per capita premium

Premium ceded

Single-premium life

insurance policy

Term insurance

Treaty reinsurance

Direct marketing

E-commerce

Agencies

Insurance brokers

Bancassurance

Other distribution
channels

Source: Timetric analysis

Definition

The ratio of total losses paid out in the form of claims plus adjustment expenses divided by the total
earned premium.

A type of insurance that covers legal claims by third parties against the insured.

The estimated amount of claims incurred but not yet settled.

The payment made to a policyholder at the end of the stipulated term of a term life insurance policy.

The ratio of the total written premium to the country’s total population.

The share of premiums transferred to a reinsurance company by a primary insurer.

A life insurance scheme in which a lump sum is paid into the policy in return for an assured sum of

money in the event of the policyholder’s death.

A life insurance scheme that provides protection for a specified period, usually between five and 20
years. The policy expires without value if the insured survives the stated period.

A reinsurance agreement applying to the reinsurance of a class or some classes of business, instead
of an individual risk.

Direct Marketing channels for insurance policies include insurance companies’ sales forces,
telemarketing, postal mail, e-mail, call centers and mobile phones.

The distribution of insurance policies online through a company or third-party website.
Individuals and corporate agencies which are licensed to sell insurance for one or more specific
insurance companies.

Individuals or businesses which sell insurance policies, and advise and represent the policyholder.
They differ from insurance agents, which act on the behalf of an insurance company.

The partnership between a bank and an insurance company in which the insurance company uses the
bank’s sales channel to sell insurance.

Other distribution channels include post offices, convenience stores, multi-level marketing, any channel
other than agencies, direct marketing, bancassurance and the above-mentioned channels.

© Timetric
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2.3 Methodology
All Timetric insurance reports are created by following a comprehensive, four-stage methodology. This
includes market study, research, analysis and quality control.

1) Market Study

A. Standardization
o Definitions are specified using recognized industry classifications. The same definition is
used for every country.
e Annual average currency exchange rates are used for the latest completed year. These are
then applied across both the historical and forecast data to remove exchange rate
fluctuations.

B. Internal audit
e Review of in-house databases to gather existing data:
- Historic market databases and reports
- Company database

C. Trend monitoring
¢ Review of the latest insurance companies and industry trends

2) Research

A. Sources
e Collection of the latest market-specific data from a wide variety of industry sources:
- Government statistics
- Industry associations
- Company filings
- International organizations
- Insurance regulatory agencies

B. Expert opinion
e Collation of opinion taken from leading insurance industry experts
e Analysis of third-party opinion and forecasts:
- Broker reports
- Media
- Official government sources

C. Dataconsolidation and verification
e Consolidation of data and opinion to create historical datasets
e Creation of models to benchmark data across sectors and regions

3) Analysis

A. Market forecasts
e Feeding forecast data into market models:
- Macroeconomic indicators
- Industry-specific drivers
e Analysis of insurance industry database to identify trends:
- Latest insurance trends
- Key drivers of the insurance industry
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B. Report writing
e Analysis of market data
e Discussion of company and industry trends and issues
e Review of financial deals and insurance trends

4) Quality Control

e  Templates

Detailed process manuals

Standardized report templates and accompanying style guides

Complex forecasting tools to ensure that forecast methodologies are consistently applied
Quality-control checklists

. Quality-control process

e Peerreview

e Senior-level QC

e Random spot checks on data integrity

e Benchmark checks across databases

o Market data cross-checked for consistency with accumulated data from:
- Company filings
- Government sources
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3 Appendix

3.1 Methodology

Timetric’'s dedicated research and analysis teams consist of experienced professionals with an industry
background in marketing, market research, consulting and advanced statistical expertise.

Timetric adheres to the Codes of Practice of the Market Research Society (www.mrs.org.uk) and the
Society of Competitive Intelligence Professionals (www.scip.org).

All Timetric databases are continuously updated and revised.

3.2 Contact Timetric

If you have any queries about this report, or would like any further information, please contact
info@timetric.com.

3.3 About Timetric

Timetric is a leading provider of online data, analysis and advisory services on key financial and industry
sectors. It provides integrated information services covering risk assessments, forecasts, industry
analysis, market intelligence, news and comment.

Timetric helps over 1,500 financial services institutions and their partner companies around the world
benefit from better, timelier decisions.

Timetric provides:

e High-quality data including proprietary, specialized industry data, survey-based research, social
media monitoring, macroeconomic data and forecasts

e Expert analysis from experienced economists and analysts, who use robust proprietary models,
indices and forecasts

o Powerful proprietary visualization and workflow technologies developed over years of extensive
investment

Timetric has office locations in London, New York, San Francisco, Hyderabad, Seoul, Singapore and
Sydney. It employs 500 people, including 150 analysts and economists, and 200 professional
researchers.
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3.4 Timetric’s Services
Intelligence Centers

Timetric’s industry intelligence centers are premium web-based services that provide access to
interactive tools, comprehensive research and expert analysis in key sectors. They provide invaluable
decision support presented in an easily digestible format and grounded in deep research.

Timetric offers Intelligence Centers covering the following industries:

e Banking
e Insurance
e Wealth

e Construction
e Travel and Tourism

Briefing Services

Timetric offers a range of briefing services, which offer cutting-edge thought leadership and expert
commentary on and for the financial services industries. Driven by influential and respected editorial
teams with years of experience in their respective fields, these services deliver need-to-know insight and
analysis to decision makers across the financial services value chain.

Timetric offers briefing services covering the following financial sectors:

e Accountancy

e Asset Finance

e Banking

e Cards and Payments
e |nsurance

Consultancy

Timetric specializes in the development and delivery of innovative research solutions that are designed to
provide competitive advantage and profitability to clients.

Dedicated industry analysts and economists provide expert advice and actionable recommendations
underpinned by Timetric's market and country knowledge, experience and proprietary databases, panels
and research infrastructure.

For projects requiring quantitative data, Timetric undertakes special research projects using its in-house
panels and survey technology. These provide ready access to an extensive source of specialist business
executives and consumers.

Core capabilities include:
Economic Research and Consulting

Highly experienced economists provide a number of bespoke research services covering subjects
ranging from macroeconomic forecasting to sector outlooks, business presentations and workshops.
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Industry Analysis and Consulting

Information analysis, independent expert opinion and advice, facilitated decision or strategic support, are
provided by Timetric’s extensive body of proprietary data and analysis models. It provides expertise-
based consulting to deliver solutions that best suit its clients’ requirements.

Quantitative Research

Timetric connects with thousands of potential customers for various markets every day. Using
sophisticated, interactive and highly engaging graphical surveys, research speed is increased and costs
reduced, while ensuring that respondents deliver the insight needed.

Qualitative Research

Timetric’s Qualitative Research service helps customers understand the emotional and cultural behaviors
of a target audience. Timetric provides unique access through market-leading publications and
information services to decision makers specifically brought together to discuss topics that are important
to the client.

Technology Solutions

Timetric has built a unique technological platform to collect and visualize data, and employs some of the
world’s leading experts on data collection and visualization. Through technology and software consulting
services, Timetric can provide clients with the means to gather and visualize the data the client has, or
wants to collect.

3.5 Disclaimer
All rights reserved.

No part of this publication may be reproduced, stored in a retrieval system or transmitted in any form by
any means, electronic, mechanical, photocopying, recording or otherwise, without the prior permission of
the publisher, Timetric.

The facts of this report are believed to be correct at the time of publication but cannot be guaranteed.
Please note that the findings, conclusions and recommendations that Timetric delivers will be based on
information gathered in good faith from both primary and secondary sources, the accuracy of which
Timetric is not always in a position to guarantee. Timetric will accept no liability whatsoever for actions
taken based on any information that may subsequently prove to be incorrect.
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