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ASIA ENERGY AND SPORTS DRINKS MARKET SIZE, 
2007-2012 

 

The sports and energy drinks market in the Asia region has shown a growth of 8.1% over the 
period of 2007-2012. The energy and sports drinks market recorded revenue worth USD ~ 
million in 2007 which grown up to USD ~ million in 2012. This increase in the revenue during 
2007-2012 was on an account of increasing…  

 

Figure: Asia Energy and Sports Drinks Market Size on the Basis of Revenue in USD 
Million, 2007-2012 

 

 

CHINA ENERGY AND SPORTS DRINKS MARKET SIZE, 
2007-2012 

 

The growth of the overall GDP in the country, rising income levels and shifting consumption 
preferences of increasingly affluent consumers have… 

The overall market for China sports and energy drinks has grown at a CAGR of 20.8% during 
2007-2012. The sports and energy drinks market witnessed revenue worth USD ~ million in 
2012, which increased from USD ~ million in 2007. The surging income levels and increasing 
awareness have led to transition in … 
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Figure: China Energy and Sports Drinks Market Size on the Basis of Revenue in USD 
Million, 2007-2012 

 

 

CHINA ENERGY AND SPORTS DRINKS MARKET 
SEGMENTATION BY FUNCTIONALITY, 2007-2012 

 

Consumers at play include professional sportspeople, athletes, people who are engaged in sports 
as a hobby, and people who are health conscious and visit gyms. Consumers at play dominate the 
energy and sports drinks market in China, contributing a share of ~% to the total energy and 
sports drinks market in the country in 2012…  
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Figure: China Energy and Sports Drinks Market Segmentation by Functionality on the 
Basis of Revenue in Percentage, 2007-2012 

 

 

FOR CONSUMERS AT WORK, 2007-2017 

 

The demand for sports and energy drinks by young working professionals has increased on 
account of rising work related stress. The working population, especially within the age group of 
25-49 years has been the…  

The revenue generated by energy and sports drinks market with consumers at work was USD ~ 
million in 2012, rising from USD ~ million in 2007. The overall market has grown at a CAGR of 
22.1% over the period 2007-2012.  
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Figure: China Energy and Sports Drinks Market Size for Consumers at Work on the Basis 
of Revenue in USD Million, 2007-2012 

 

 

FOR CONSUMERS AT LEISURE, 2007-2017 

 

The rising popularity of functional beverages amongst health conscious population of the country 
is expected to drive the growth of energy and sports drinks market for consumers at leisure in 
China. The energy and sports drinks market for this category in China is projected to grow at a 
CAGR of 18.2%. The market is estimated to witness revenue worth USD ~ million in 2017.  

Figure: China Energy and Sports Drinks Market Future Projections for Consumers at 
Leisure on the Basis of Revenue in USD Million, 2013-2017 
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CHINA ENERGY ANDS SPORTS DRINK MARKET 
SEGMENTATION BY DISTRIBUTION CHANNEL, 2007-
2012 

 

Rising personal disposable incomes of the people, urbanization, improved brand exposure and 
organized retail distribution have driven the sports and energy drinks market significantly in 
China. The retail industry in China has developed rapidly particularly, for channels such as … 

The sales of the energy and sports drinks through these channels reached USD ~ million in 2012, 
growing from USD ~ million in 2007. Hypermarkets and supermarkets contributed a share of 
45.0% to the total energy and sports drinks market in 2012.  

  

Figure: China Energy and Sports Drinks Market Segmentation by Distribution Channel on 
the Basis of Revenue in Percentage, 2007-2012 

 

 

FOR SUPERMARKETS AND HYPERMARKETS, 2007-2017 

 

A rapid development in the retail sector in China has led to an increase in the number of 
hypermarkets and supermarkets chains in the country. The revenue generated by energy and 
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sports drinks market with hypermarket and supermarket as distribution channels has been 
significant. The total sales of energy and sports drinks from these channels were USD ~ million 
in 2012.  

 

Figure: China Energy and Sports Drinks Market Size with Supermarket and Hypermarket 
as Distribution Channel on the Basis of Revenue in USD Million, 2007-2012 

 

 

FOR CONVENIENCE STORES, 2007-2017 

 

The sales of energy and sports drinks from convenience stores reached USD ~ million in 2012, 
growing from USD ~ million in 2007. The overall energy and sports drinks market has grown at 
a CAGR of 22.3% during 2007-2012, with convenience stores as a distribution channel.  

Convenience stores have a wide product offering and have been one of the significant 
distribution channels for the sales of energy and sports drinks in China. The famous convenience 
stores in the country that sell energy and sports drinks such as … 
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Figure: China Energy and Sports Drinks Market Size with Convenience Stores as 
Distribution Channel on the Basis of Revenue in USD Million, 2007-2012 

 

 

FOR DRUG STORES AND PHARMACEUTICALS, 2007-2017 

 

Energy and sports drinks market sales through drug stores and pharmaceuticals in China are 
expected to experience growth in revenue from USD ~ million in 2012 to USD ~ million in 
2017. The contribution by drug stores and pharmaceuticals to the energy and sports drinks 
market in China is anticipated to remain petite since … 

Figure: China Energy and Sports Drinks Market Future Projections with Drug Stores and 
Pharmaceuticals as Distribution Channel on the Basis of Revenue in USD Million, 2013-
2017 
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MARKET SHARE OF MAJOR PLAYERS IN CHINA 
ENERGY AND SPORTS DRINKS MARKET 

 

MARKET SHARE OF MAJOR PLAYERS IN CHINA ENERGY DRINK 
MARKET, 2012 

 

Red Bull in China has maintained a strong brand presence in the energy drink market of China. 
The company focuses continuously to maintain a brand value communication with the customers 
by supporting various sports event in China, for instance in 2008, during the Beijing Olympic 
Games… 

 The energy drink market in China is dominated by Red Bull with a market share of ~% in 2012.  

 

Figure: Market Share of Major Brands in China Energy Drink Market on the Basis of 
Revenue in Percentage, 2012 
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MARKET SHARE OF MAJOR PLAYERS IN CHINA SPORTS DRINK 
MARKET, 2012 

 

Mizone sports drink by Danone Company dominated the sports drink market in China in 2012 
with a market share of ~%. Mizone is one of the famous sports drinks brands among the Chinese 
consumers. This drink consists of … 

 

Figure: Market Share of Major Brands in China Sports Drink Market on the Basis of 
Revenue in Percentage, 2012 

 

CHINA ENERGY AND SPORTS DRINKS MARKET 
FUTURE OUTLOOK AND PROJECTIONS, 2013-2017 

 

The overall energy and sports drinks market in China is expected to grow significantly at a 
CAGR of 23.1% in the forecasted period of 2012-2017. The energy and sports drinks of China is 
estimated to witness revenue worth USD ~ million by 2017 which will grow from USD ~ million 
in 2012.  
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Figure: China Energy and Sports Drinks Market Future Projections on the Basis of 
Revenue in USD Million, 2013-2017 

 

 

ASIA ENERGY AND SPORTS DRINKS MARKET FUTURE 
OUTLOOK AND PROJECTIONS, 2013-2017 

 

ASIA ENERGY AND SPORTS DRINKS MARKET FUTURE OUTLOOK 
AND PROJECTIONS, 2013-2017 

 

China is projected to experience substantial growth in the energy and sports drinks market in 
terms of revenue and is forecasted to emerge as the … 

The overall picture of the energy and sports drinks market in Asia seems to be favorable with the 
growing healthcare awareness among the people. The Asia energy and sports drinks market is 
Asia is expected to reach USD ~ million in 2017 as compared to USD ~ million in 2012, thus 
growing at a CAGR of 11.5% during 2012-2017.  
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Figure: Asia Energy and Sports Drinks Market Future Projections on the Basis of Revenue 
in USD Million, 2013-2017 

 

 

  

10,559.7 

0.0 

2,000.0 

4,000.0 

6,000.0 

8,000.0 

10,000.0 

12,000.0 

14,000.0 

16,000.0 

2013 2014 2015 2016 2017 

U
SD

 M
ill

io
n 



 

18 
 

© This is a licensed product of Ken Research and should not be copied 

DISCLAIMER  
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redistributed without prior permission. You are permitted to print or download extracts from this 
material for your personal use only. None of this material may be used for any commercial or 
public use. 

The information provided in the research documents is from publicly available data and other 
sources, which are reliable. Efforts are made to try and ensure accuracy of data. With respect to 
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date appearing in the material and may be subject to change from time to time without notice. 
Investors should not solely rely on the information contained in the research documents and must 
make investment decisions based on their own investment objectives, risk profile and financial 
position. The recipients of this material should take their own professional advice before acting 
on this information. 

Ken Research will not accept returns of reports once dispatched due to the confidentiality of 
information provided in our reports. In case, a report qualify for return, we will issue a credit, 
minus shipping charges, of equal value to the original purchase price, toward a future purchase—
no refunds. The decision about whether the product return can be accepted or not is solely at our 
discretion. Any dispute will be subject to laws of India and exclusive jurisdiction of Indian 
Courts. 

 

 

 

No part of this manual or any material appearing may be reproduced, stored in or transmitted 
on any other Web site without written permission of Ken Research and any payments of a 
specified fee. Requests to republish any material may be sent to us. 

 


	Table of Contents
	List of Figures
	List of Tables
	Asia Energy and Sports Drinks Market Size, 2007-2012
	China Energy and Sports Drinks Market Size, 2007-2012
	China Energy and Sports Drinks Market Segmentation by Functionality, 2007-2012
	For Consumers at Work, 2007-2017
	For Consumers at Leisure, 2007-2017

	China Energy ands Sports Drink Market Segmentation by Distribution Channel, 2007-2012
	For Supermarkets and Hypermarkets, 2007-2017
	For Convenience Stores, 2007-2017
	For Drug Stores and Pharmaceuticals, 2007-2017

	Market Share of Major Players in China Energy and Sports Drinks Market
	Market Share of Major Players in China Energy Drink Market, 2012
	Market Share of Major Players in China Sports Drink Market, 2012

	China Energy and Sports Drinks Market Future Outlook and Projections, 2013-2017
	Asia Energy and Sports Drinks Market Future Outlook and Projections, 2013-2017
	Asia Energy and Sports Drinks Market Future Outlook and Projections, 2013-2017
	Disclaimer


