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been a significant shift in the adoption trend of eyewear products in India, as the consumers have
transitioned from being health conscious towards being more fashion conscious. This has spurred
the demand of branded and luxury products, playing a vital part in the overall revenue growth in
the last five fiscal years.

Spectacle lenses comprise of a major chunk of revenues from the eyewear industry in India. The
market has grown from USD 490.2 million in FY’2007 to USD ~ million in FY’2013. Major
share of the revenues from spectacle lenses market have been accounted for by the unorganized
segment. Market for frames has been the second largest in terms of contribution to the overall
eyewear revenues.

Figure: India Eyewear Industry Market Size on the Basis of Revenues in USD Million,
FY’2007-FY’2013
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BY TYPE OF PRODUCTS, FY’2007-FY’2013

The eyewear market in India is largely comprised of four types of products including spectacle
lenses, frames, sunglasses, contact lens, while a minor segment also includes intraocular lens
ol (I0Ls), Lasik and lens cleaning solutions. Historically, the

Historically, the spectacle  gpectacle lens segment has dominated the market for eyewear

lens segment has dominated 1 n4ia in terms of revenues.
the market for eyewear in

India in terms of revenues ., Sunglasses market has been one of the fastest growing

segments in the India eyewear industry. Revenues from sales

of sunglasses in India accounted for a 12.8% share in the eyewear industry in India in FY*2013.

Easy access to international brands such as Ray-Ban, Maui Jim, Oakley, Vintage and Vogue and
fashion driven purchases have stimulated the revenue growth in the sunglasses segment.

Figure: India Eyewear Market Segmentation on the Basis of Revenues from Different
Types of Products in USD Million in Percentage, FY’2007-FY’2013

Percentage(%o)

FY'2007 FY'2008 FY'2009 FY'2010 FY2011 FY'2012 FY'2013

® Spectacle Lenses = Frames = Sunglasses E Lenses m Others

10

K

KEN RESEARCH © This is a licensed product of Ken Research and should not be copied



Essilor was the leading manufacturer and marketer of spectacles in the Indian spectacle lens
sector in FY’2013, so has been the case for the past many years. The company has witnessed
tremendous growth in its business over the period of past five fiscal years, surpassing all the
immediate competing companies in the India spectacle lens space. Operating in the premium end
segment of lenses in the market, the company has leveraged on the strong increase in demand for
high-value prescription spectacle lenses in India, which in turn has reflected in the company’s
revenues over the years.

Figure: Market Shares of Major Players in the India Spectacle Lens Market on the Basis of
Revenues in USD Million in Percentage, FY’2013
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BY GEOGRAPHY, FY’2013

Demand of sunglasses from the Northern region was ~ of the total demand of sunglasses in India
in the fiscal year 2013. Delhi, in particular accounted for a major portion of the total demand for
branded sunglasses owing to a higher proportion of fashion driven customers with relatively
higher disposable incomes.

Figure: India Sunglasses Market Segmentation on the Basis of Demand from Different

Geographical Regions in Percentage, FY’2013
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Though spectacles are the most vigorously selling eyewear products in India, sales of contact
lenses are expected to grow rapidly. The contact lens market in India is expected to grow at a
CAGR of 22.7%, registering revenues of USD 653.7 million in FY?2018. The increase in the
disposable incomes and inclining number of youths and working population in India are
expected to exert a positive influence on the contact lenses sector. Additionally, the availability
of contact lenses is projected to increase in India owing to an increase in the number of
retail/chained outlets, consequently boosting the sales of contact lenses over the next few years.

Figure 1: India Contact Lens Market Future Projections on the Basis of Revenues in USD
Million, FY’2014-FY’2018

1 653.7

_ i I
2
| _ I
(@]
n i
| j

FY'2014 FY'2015 FY'2016 FY'2017 FY'2018

13

&

KEN RESEARCH © This is a licensed product of Ken Research and should not be copied



In the past two years, the eyewear industry in India has
expanded its presence to e-commerce websites. Online
sunglasses,  frames  and ordering of products such as spectacles, sunglasses, frames
contact lenses has been and contact lenses has been gaining massive traction as
gaining massive traction s consumers have been increasingly progressing towards
product purchase on the internet, with the presence of a whole host of varieties. The advent of
websites offering eyewear online has been driven by a number of factors. The penetration of the

“ Online ordering of products
such as spectacles,

growth of plastic card payments have all contributed to the growth of online retailing and
ultimately the online eyewear market.

Total number of people that shopped for eyewear products on the online channel amounted to
approximately 7-8 lakh in FY’2013. Market revenues from sales of eyewear products through the
online channel have grown at a CAGR of 247.6% over FY’2011-FY’2013.

Figure: India Online Eyewear Market Size on the Basis of Revenues in USD Million,
FY’2011-FY’2013
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DISCLAIMER

The research reports provided by Ken Research are for the personal information of the
authorized recipient and is not for public distribution and should not be reproduced or
redistributed without prior permission. You are permitted to print or download extracts from this
material for your personal use only. None of this material may be used for any commercial or
public use.

The information provided in the research documents is from publicly available data and other
sources, which are reliable. Efforts are made to try and ensure accuracy of data. With respect to
documents available, neither the company nor any of its employees makes any warranty, express
or implied, including the warranties of merchantability and fitness for a particular purpose, or
assumes any legal liability or responsibility for the accuracy, completeness, or usefulness of any
information, apparatus, product, or process disclosed, or represents that its use will not infringe
privately owned rights.

The report also includes analysis and views expressed by our research team. The research reports
are purely for information purposes. The opinions expressed are our current opinions as of the
date appearing in the material and may be subject to change from time to time without notice.
Investors should not solely rely on the information contained in the research documents and must
make investment decisions based on their own investment objectives, risk profile and financial
position. The recipients of this material should take their own professional advice before acting
on this information.

Ken Research will not accept returns of reports once dispatched due to the confidentiality of
information provided in our reports. In case, a report qualify for return, we will issue a credit,
minus shipping charges, of equal value to the original purchase price, toward a future purchase—
no refunds. The decision about whether the product return can be accepted or not is solely at our
discretion. Any dispute will be subject to the laws of India and exclusive jurisdiction of Indian
Courts.

No part of this manual or any material appearing may be reproduced, stored in or transmitted
on any other Web site without written permission of Ken Research and any payments of a
specified fee. Requests to republish any material may be sent to us.
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