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1. EXECUTIVE SUMMARY

1.1. Background

This report was produced by GLOBAL REACH CONSULTING (GRC) and presents the results of

market research conducted in July-August 2011.

The aim of this research is to provide a comprehensive overview of the Russian market for oral

care products.

The report covers the following key products:
e Toothpastes;
e Toothbrushes;
e Dental Rinse;
e Dental Floss;

e Others.
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1.2. Key Research Areas

Specifically, the research aims to cover:

e Russian Market for Oral Care Products, including :
o Toothpaste market volume;
o Market share of imported products;
o Consumer preferences;
o Market trends.

e Oral care products manufacturing, including:
o Dental care products production;
o Toothpaste production;

o The largest toothpaste producers.

e Imports, including:
o Volume and value of imports;
o Structure of imports by type of product;
o Geographical distribution of imports;
o Producers of imported oral care products;
o Brands of imported oral care products;
o Importers of oral care products in Russia;
o Key products:
e Toothpastes;
e Dental rinses;
e Dental floss;
e Denture adhesive;
e Denture tablets;
e Breath freshener sprays;
e Manual toothbrushes;

e Electric toothbrushes.

e Exports, including:
o Volume and value of exports;
o Structure of exports by type of product;
o Geographical distribution of exports;
o Producers of exported oral care products;

o Brands of exported oral care products.
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o Exporters of oral care products in Russia;
e Prices on oral care products, including:

o Consumer prices on toothpaste;

o Consumer prices on toothbrushes;

o Producers’ prices on toothpaste.

e Largest Russian producers, including:
o KOSMETICHESKOE OBEDINENIE SVOBODA JSC;
o NEVSKAYA KOSMETIKA JSC;
o KALINA CONCERN, JSC;
o PERFUME AND COSMETICS COMPANY VESNA JSC;
o STS-TIM LTD;
o AVANTAJSC.
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1.4. Management Summary

Russian Market for Oral Care Products

e Toothpaste is the most popular item of all existing oral care products in Russia.

e According to 2010 totals Russian toothpaste market increased by ***% and amounted

to *** thousand metric tons.

e Per capita toothpaste consumption amounts to ***g.

Figure 9. Russian Toothpaste Market Volume, 2005-6M 2011 ,Thousand Tons and %
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e The share of imported products in the Russian market was rather high and accounted
for ***%, according to 2010 totals.

° ***.

¢ Russia is the largest world importer of dentifrices.

% % %k
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Imports

According to 2010 totals the imports of oral care products amounted to *** metric tons,

**%% rise over the previous year. During six months of 2011 the imports amounted to

% %k ¥

The share of toothpastes in the structure of imports of oral care products is the largest
and according to 2010 totals accounted for ***%. For the first half of 2011 the share of

toothpaste imports is even more and amounts to ***%.

Figure 39. Imports of Oral Hygiene Products by Type (in Volume), 2010-6M 2011, %
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COLGATE PALMOLIVE is the major producer of imported oral care preparations with a

share of ***% .

% %k %k

COLGATE, *** LACALUT, *** and GLISTER AMWAY are the leading toothpaste
trademarks supplied to Russia.
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Table 59. Type of credibility of SYVOBODA JSC, 2007-2009 .

Table 60. Range of Oral Care Products Produced by Nevskaya Kosmetika JSC

Table 61. Balance Sheet of Nevskaya Kosmetika JSC 2007-2009, Thousand RUB

Table 62. Income and Losses of Nevskaya Kosmetika JSC ,2007-2009, Thousand RUB

Table 63. Financial ratios of Nevskaya Kosmetika JSC, 2005-2009

Table 64. Type of credibility of SYVOBODA JSC, 2007-2009 rr.

Table 65. Range of Oral care Products Produced by KALINA Concern JSC

Table 66. Balance Sheet of KALINA Concern JSC, 2008- 1st quarter of 2010, Thousand
RUB

Table 67. Income and Losses of KALINA Concern JSC, 2008- 1st quarter 2010, Thousand
RUB

Table 68. Financial ratios of KALINA Concern JSC, 2006-2010

Table 69. Type of Credibility of KALINA Concern JSC, 2008-2010

Table 70. Range of Oral Care Products Produced by Perfume and Cosmetics Company
VESNA JSC

Table 71. Balance Sheet of VESNA JSC, 2007-2009, Thousand RUB

Table 72. Income and Losses of VESNA JSC, 2007-2009, Thousand RUB

Table 73. Financial ratios of VESNA JSC, 2005-2009

Table 74. Type of credibility of VESNA JSC, 2007-2009

Table 75. Range of Oral Care Products Produced by STS TIM LTD

Table 76. Balance Sheet of STS TIM LTD, 2006-2008, Thousand RUB

Table 77. Income and Losses of STS TIM LTD,2006-2008, Thousand RUB

Table 78. Financial ratios of STS TIM LTD, 2004-2008

Table 79. Type of credibility of STS TIM LTD, 2007-2008

Table 80. Range of Oral Care Products Produced by AVANTA JSC

Table 81. Balance Sheet of AVANTA JSC 2007-2009, Thousand RUB

Table 82. Income and Losses of AVANTA JSC, 2007-2009, Thousand RUB

Table 83. Financial ratios of AVANTA JSC, 2005-2009

Table 84. Type of credibility of AVANTA JSC, 2007-2009

Table Al. Annual Average Russian Ruble (RUB) Exchange Rates, 2000-2011, RUB per
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Foreign Currency Unit
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ABOUT GLOBAL REACH CONSULTING (GRC)

GLOBAL REACH CONSULTING is specialized in developing high-quality marketing research and
business plans for different industries and regions of Russia and other countries. We give our
customers practical ways to achieve competitive advantages by providing reliable business

data, analysis and recommendations based on sound research methods.

Among GLOBAL REACH CONSULTING clients are Russian and International companies,
governmental organizations, large, medium, and small businesses as well as startups and
investors, including the Economic Mission of the French Embassy to Russian Federation, Trade
Exchange Development Department (ICE) of the Embassy in Italy in Russian Federation,
Sberbank, Zurich, S7Airlines, Bobcat, Knauf, Mareven Food Central, Estee Lauder and many

other companies.
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CBEPBAHK iomoenmoses ZURICH

FSTEE LAUDER

GLOBAL REACH CONSULTING unique methods of work and service, a highly professional team,
extensive knowledge of markets and rich experience allows us to focus on results and complete

satisfaction of our customers.

Our business is to help our clients to identify and implement initiatives that lead to growth and

prosperity.

Our goal - is your global reach!
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